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The  best  coTY^^mior,  columnist, 
editorial  cartoonist  —  and 
^  a  pet  expert,  too 


The  only  true  lithographic  press  that  can  print  without  plates  just 
took  home  a  GATF  InterTech  Award.  DICOweb  goes  from  job-to-job 
in  under  10  minutes  to  let  you  profit  more  fully  from  your  clients’ 
short-run  demands.  Learn  how  it  can  award  you  new  business  at 
www.manroland.com  and  at  630.920.2000 


ON  CULTIVATED  PlimiS 

The  kind  of  design  —  spacious 

newsroom  with  mezzanine  and  one 
whole  wall  of  windows  —  used  by 
The  Plain  Dealer  in  Cleveland  is  indeed  a 
fabulous  way  to  design  a  newsroom 
[“Look  out,  Cleveland,”  Nov.  5,  p.  12]. 

We  at  The  Washington  Times  have 
benefited  from  the  exact  same  newsroom 
design  for  almost  20  years.  The  one 
difference:  Our  windows  front  on  the 
National  Arboretum. 

JULIA  DUIN 

ASSISTANT  NATIONAL  EDITOR 
The  Washington  Times 

GOLDEN  STATE  OF  LATINO  PAPERS 

As  A  MEMBER  OF  THE  LaTINO 

media,  I  read  with  interest  your 
article  on  the  Los 
Angeles  daily  newspaper 
La  Opinion  [“One  man’s 
La  Opinion,"  Oct.  1,  p. 

10].  It  is  heartening  to 
see  a  Latino  newspaper 
reach  the  heights  of  La 
Opinion,  as  it  is  to  see 
coverage  of  its  efforts 
in  your  respected 
publication.  Too 
often,  ethnic  media  is 
misjudged  and  portrayed 
as  being  important  to 
only  a  segment  of  the 
community,  but 
inconsequential  overall.  The  fact  that 
La  Opinion  has  made  it  onto  your  list 
of  100  biggest  dailies,  combined  with 
the  fact  that  it  is,  by  your  description, 

“the  second-most-read  daily  newspaper  in 


the  Los  Angeles  market”  should  help 
break  that  stigma. 

However,  I  am  veiy  concerned  to  see 
that  your  article  reports  that  La  Opinion 
has  a  total-market-coverage  (TMC) 
product  that  distributes  600,000  copies 
weekly  to  the  market.  I  thought  that  that 
product  had  been  discontinued,  as  have 
its  other  TMC  attempts  over  the  years.  A 
quick  call  to  its  offices  confirmed  that  La 
Opinion  Semanal  is  no  more.  That  lack 
of  fact-checking,  along  with  inaccuracies 
in  another  article  in  the  same  issue  of 
[“Market  Profile:  San  Francisco- 
Oakland,”  p.  15]  that  details  the  current 
San  Francisco  Bay  Area  media 
landscape,  lead  me  to  believe  that  your 
reporters  must  also  think  ethnic  media 
inconsequential.  In  reference  to 
Spanish-language  weekly  newspapers, 
the  market-profile  article  states  that 
“three  controlled- 
circulation  Spanish- 
language  weekly 
newspapers  serve”  the 
area  and  goes  on  to  list 
those  three  by  circulation 
and  where  that 
circulation  is  focused. 

First,  there  are  13 
newspapers  listed  in 
the  September  2001 
“Hispanic  Media  & 
Market  Source”  by  SRDS 
that  are  published  in  the 
San  Francisco  Bay  Area. 
And  while  I  acknowledge 
that  more  than  a  few  of  those  publications 
rarely  publish  on  any  semblance  of  a 
schedule  (which  I  have  brought  to 
SRDS’  attention),  there  are  certainly 
more  than  {continued  on  page  13} 
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E&P  xveUxrmes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  xda 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
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- ^  gQ  years  ago  — 

NEWSPAPERDOM^  FROM  EDITOR  &  PUBLISHER 


!  DEC.  1,  iy.51: 

The  frozen-food  industry  is  a 
frigid  business  with  red-hot 
sales  figures,  a  white-hot  sales 
potential,  and  a  willingness  to 
credit  newspaper  advertising  — 


which  gets  85%  of  the  industry's 
$7-million  annual  ad  budget  — 
with  having  played  a  major  role 
in  its  phenomenal  growth. 

A  grass-roots  poll  conducted  by 


the  Boston  Herald-Traveler  and 
eight  other  newspapers  in  major 
cities  shows  Army  Gen.  Dwight  D. 
Eisenhower  to  be  a  slim  favorite 
for  the  Republican  presidential 
nomination. 


Classified  . After  16 


On  the  cover 
(clockwise  from  top  left): 

Lynn  Johnston  (Ed  Eng  Photography); 
Steve  Dale  (©2001  Tribune  Media 
Services);  Leonard  Pitts  Jr.  (©2001 
Tribune  Media  Services);  and  Clay 
Bennett  (Ari  Der\Kon/Christian 
Science  Sentinel) 
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Minority  journal¬ 
ists  who  leave 
the  profession  cite 
lack  of  professional 
challenge  and  limited 
opportunities  for 
advancement, 
according  to  a  study 
commissioned  by  the 
American  Society  of 
Newspaper  Editors 
and  funded  by  the 
Freedom  Forum. 

The  study,  whose 
results  were  released 
Tuesday,  followed  a 
finding  that  the 
percentage  of  minority 
journalists  at  daily 
newspapers  dropped 
to  11.64%  last 
year,  even  though 
newsrooms  hired  more 
full-time  minority 
professionals  than  in 
any  of  the  previous 
10  years. 

-TODD  SHIELDS 


Ledger,"  when  they  answer  the  telephone,  provides 
copy  for  the  paper’s  suburban-news  pages,  its  high- 
school  and  college  sports  sections,  and  the  great 
majority  of  its  obituaries. 

"^The  Star-Ledger  told  us  it  was  cutting  back 
on  its  coverage,  so  we  had  to  cut  back  as  well,” 
explained  Sid  Dorfman,  the  CEO  of  the  64-year- 
old  news  service  and  author  of  a  column  that 
appears  regularly  in  the  newspaper.  “It  hurt  us,  but 
we  will  survive.  We  had  to  let  a  dozen  people  go.” 

The  Star-Ledger  also  canceled  its  Christmas 
party,  has  closed  a  small  satellite  office  in  Newark, 
is  offering  buyouts  to  selected  employees,  and 
will  decrease  the  amounts  of  its  annual  raises  and 
bonuses. 

Publisher  Dennery  said  in  a  telephone  interview 
with  E^P  last  week  that  the 
paper’s  work  force  knows  that 
she  will  keep  Advance  ma  ■' 

Publications’  long-standing 

no-layoff  pledge.  That 

promise  in  its  handbook  is  W-:  ¥ 

one  reason  The  Star-Ledger  ^  r 

has  not  had  to  worry  about 

anyone  unionizing 


Newhouse  newpaper  chain  still  honors 
its  longtime  no-layoff  pledge,  but  even 
the  ledger’  has  to  balance  the  ledger 


BY  ALLAN  WOLPER 

You  KNOW  TIMES  ARE  TOUGH  IN  THE  NEWS- 

paper  industry'  when  the  financial  jewel  in 
the  Newhouse  family’s  newspaper  empire 
orders  major  budget  cuts.  E^P  has  learned  that 
Advance  Publications’  of  Newark, 

N.J.,  is  struggling  to  find  $10  million  to  slash  from 
its  budget  because  many  of  its  key  retail  advertis¬ 
ers  have  filed  for  bankruptcy  or  cut  their  spending. 

“Overall,  we  are  trailing  our  projections  by  many 
millions  of  dollars,”  Publisher  Linda  Dennery 
wrote  in  a  recent  memo  to  employees  obtained  by 
Ei^P,  adding  that  “the  outlook  has  darkened.” 

The  Star-Ledger  still  promises  to  honor  its 
famous  handbook  pledge  not  to  lay  off  any  of  its 
nonunion  employees  due  to  a  bad  turn  in  the 
economy  —  but  jobs  are  being  lost  elsewhere 
because  of  its  cutbacks.  Red  ink  has  forced  the 
newspaper  to  trim  the  size  of  its  contract  with  the 
Mountainside,  N.J.-  ||||■|||||||■||||||||■■||||■M 
based  Dorf  Feature 
Service,  an  important  bHHHH 
component  of  its  news- 
gathering  operation. 

Dorf,  which  is  so  en- 
twined  with  the  news- 
paper 

employees  say,  “Star- 


Subscriptions  to  an 
electronic  edition 
of  a  newspapers  quali¬ 
fy  as  paid  circulation 
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demand  for  employees  in  many  industries  plum¬ 
meted.  In  August,  for  example,  we  were  down  45% 
in  the  employment  category'.” 

Denner\’  detailed  in  the  memo  how  her  adminis¬ 
tration  had  already  managed  to  lop  $5  million  off 
the  newspaper’s  expenses,  expecting  that  it  would 
be  able  to  cut  a  total  of  $G.5  million  by  the  end  of 
the  year.  But,  she  wrote,  she  realized  that  would 
not  be  enough. 

“Unfortunately,  our  situation  has  now  changed, 
and  the  outlook  has  darkened,”  Dennery  ex¬ 
plained.  "The  Star-Ledger  covered  the  unimagin¬ 
able  events  of 

’-Ledger’ told  US  it  sept.  n  with 
g  back  on  coverage,  commit- 

-  -  ment,  but  that 

to  cut  back  as  coverage  was 

e  had  to  let  a  dozen  ^o^tiy.  subse- 

„  quent  addition- 

—  SIDDORFMAN  ,  . 

_  „  „  al  losses  in 

Dork  Feature  Service 

advertising  rev¬ 
enues,  especially  in  categories  such  as  travel,  have 
made  a  bad  situation  worse. 

"We  cannot  know  what  the  future  will  hold.  We 
do  know  we  will  strive  even  harder  to  do  everything 
in  our  poyver  to  increase  revenue.  What  is  certain 
is  that  we  must  yvork  together  to  further  cut  costs 
—  to  an  annualized  level  of  SlO  million.  Therefore, 
I  am  asking  all  departments  to  review  expenses 
and  commitments  and  to  eliminate  all  nonessen¬ 
tial  expenditures.” 

“With  your  cooperation,”  she  concluded,  "yve  yvill 
achieve  the  SlO  million  in  cost  sayings  necessary'  to 
ensure  the  continued  prudent  operation  of  our 
newspaper,  yvithout  any  loss  in  the  quality  of  our 
journalism.”  1) 


even  if  the  paper 
allows  subscribers 
to  the  print  edition  to 
access  the  electronic 
edition  at  no  addition¬ 
al  charge,  the  board 
of  the  Audit  Bureau 
of  Circulations  (ABC) 
has  decided. 

The  electronic  edi¬ 
tion  provided  to  exist¬ 
ing  print  subscribers 
cannot  be  counted  as 
additional  paid  circula¬ 
tion,  the  board  said. 

With  so  many  ABC 
members  printing  ex¬ 
tras  because  of  the  on¬ 
going  terrorism  crisis, 
the  board  also  gave 
first  approval  to  a  pro¬ 
posal  that  eliminates 
the  requirements  that 
extras  sell  for  the  full 
single-copy  price  of 
the  regular  newspaper 
and  contain  90%  of 
that  day's  scheduled 
national  advertising  to 
qualify  as  paid  circula¬ 
tion.  Extras  would 
qualify  if  they  sold  for 
at  least  25%  of  the 
basic  cover  price. 

-  MARK  FITZGERALD 


raises. 


The  Wall  Street 
Journal’s  Al  Hunt, 
president  of  the 
Dow  Jones  News¬ 
paper  Fund  (OJNF), 
chats  on  Nov.  19 
with  students  Jade 
Kearney,  Patricia 
Ramdas,  Bruce 
Matai,  and  Jason 
Perez  at  Our  Lady 
of  Good  Counsel 
High  School  in 
Newark,  N.J.  Hunt 
was  on  hand  to 
cut  the  ribbon  for  a 
new  newsroom  at 
the  school,  which 
has  benefited  from 
DJNF’s  efforts  to 
improve  the  quality 
of  journalism 
education. 


When  Brian 
Kardell,  Lee 
Enterprises  Inc.’s  chief 
information  officer, 
couldn't  find  a  circula¬ 
tion  program  he  liked, 
he  decided  to  create 
one  himself.  Three 
years  later,  most  of 
Davenport-  Iowa-based 
Lee's  28  dailies  use 
the  resulting  software, 
named  Falcon,  to  drive 
circulation  and  adver¬ 
tising.  Lee  also  sold 
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great  bylines, 
great  features. 
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TMS  offers  columns  from  200  talented 
writers  for  every  section  of  your 
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commentary,  horoscopes, 
humor,  lifestyle,  personal  finance, 
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women  and  more!  leonardpittsjr. 

Our  new  online  catalog  at 

www.tmsfeatures.com  makes  it  dr.  biiiygraham 
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and  your  readers  want.  sydneyomarr> 
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licenses  for  the  soft¬ 
ware  to  community 
newspaper  publisher 
Hagadone  Corp.  of 
Coeur  d’Alene,  Idaho. 

Now,  Advanced  Pub¬ 
lishing  Technology  !nc. 
in  Burbank,  Calif.,  is 
blending  Falcon  into 
its  own  publishing 
software,  which  con¬ 
solidates  all  types  of 
customer  information 
into  a  single  database. 

Lee  plans  to  install 
the  APT  software  at  its 
28  dailies  over  the 
next  couple  of  years, 
joining  a  growing 
number  of  industry 
players  focusing  on 
customer-relationship 
management. 

-  LUCIA  MOSES 

NEW  RHYTHM 
OF  THEM 

With  Editor 

Walker  Lundy 
leaving  the  Saint  Paul 
(Minn.)  Pioneer  Press 
and  the  loquacious 
leader  of  the  land  of 
10,000  lakes  (Gov. 
Jesse  Ventura)  for  the 
quieter  climes  of  The 
Philadelphia  inquirer, 
(where  £&P  is  sure 
he'll  enjoy  the  equally 
madcap  mayor),  the 
Pioneer  Press  has 
moved  quickly  to 
name  his  replacement. 

Vicki  Gowler, 
managing  editor  of 
Vne  Pioneer  Press  for 
the  past  four  years, 
will  step  up  as  editor 
and  senior  vice 
president.  Publisher 
Harold  Higgins  an¬ 
nounced  Wednesday. 

-  JAMIE  SANTO 


Black  not  blue  in  Hawaii 

Underdog  dailj  remains  afloat 


BY  LUCIA  MOSES 

HEN  Canadian  publisher  David  Black 
stepped  in  to  buy  the  Honolulu  Star- 
Bulletin  last  year,  local  advertisers  were 
relieved  that  the  Hawaii  state  capital  would  remain  a 
two-daily  city.  Some  sympathized 
with  its  underdog  struggle  with 
Gannett  Co.  Inc.’s  The  Honolulu 
Advertiser,  while  many  stood  to  gain 
from  the  ad-rate  competition. 

Good  wishes  alone  won’t  guaran¬ 
tee  success  for  the  Star-Bulletin, 
however.  Since  the  afternoon  paper 
was  severed  from  its  joint  operating 
agreement  with  the  morning  Aduer- 
tiser  and  reborn  March  15,  hopes  for 
the  paper  have  begun  to  fade. 

The  Hawaii  economy  was  starting 
to  emerge  from  a  long  slump  when 
the  Sept.  11  attacks  threw  its  crucial 
tourism  sector  into  a  tailspin.  This 
month.  Midweek  Printing  Inc., 
parent  of  the  Star-Bulletin  (and  MidWeek,  a  free- 
distribution  shopper),  resorted  to  pay  cuts  and  layoffs 
of  19  staffers,  or  4%  —  the  newsroom  was  spared  after 
its  union  voted  for  deeper  pay  cuts  to  save  five  jobs. 

“As  time  has  gone  on,  it’s  clear  the  newspaper  is  not 
attracting  the  advertising  I  think  [Black]  hoped  it 
would,”  said  Mike  Middlesworth,  a  Hilo  Island-based 
newspaper  consultant  who  worked  for  Black  early  in 


the  sale  process.  “My  feeling  is,  in  the  long  run,  the 
Bulletin  is  not  going  to  succeed.” 

Black  admitted  advertising  has  been  “pretty  spotty” 
since  Sept.  11,  but  said  staff  cuts  will  restore  his  goal  of 
profitability  at  his  entire  Hawaii  operation.  Star- 
Bulletin  Publisher  Don  Kendall  said 
the  paper  is  on  target,  getting  38%  of 
the  market’s  daily  newspaper  ad  pie 
in  October. 

Readers  have  benefited  from  re¬ 
energized  local  coverage  by  both  pa¬ 
pers.  And  both  have  cut  subscription 
rates,  which  increased  circulation 
but  caused  some  advertiser  skepti¬ 
cism  about  the  numbers.  In  the  six 
months  ended  Sept.  30,  Advertiser 
daily  circulation  rose  39%,  to 
152,098,  under  new  Audit  Bureau  of 
Circulations  (ABC)  rules.  The  Star- 
Bulletin's  circ  rose  7%,  to  64,305. 

While  some  may  consider  it  folly 
to  go  up  against  the  biggest  U.S. 
newspaper  company.  Black  is  counting  on  Gannett  to 
eventually  tire  of  its  costly  newspapier  war.  Free  of  the 
pressures  brought  to  bear  by  Wall  Street,  he  main- 
I  tained  he  doesn’t  care  if  the  Star-Bulletin  continues  to 
!  drain  money.  “Unfortunately,  I  have  some  titles  that 
I  have  lost  money  for  20  years,”  said  Black,  who  owns 
!  more  than  80  small  dailies  and  weeklies.  “I  can  be 
very  patient.”  He  will  have  to  be.  1] 


1 


David  Black  looks  to  catch  an  ad 
wave,  but  surf's  not  up  in  Hawaii. 


‘The  Examiner :  It  s  lonely  at  the  top 


BY  LUCIA  MOSES 
ED  Fang” 
isn’t  the 
only  name 
missing  from  the  mast¬ 
head  of  The  Examiner 
in  San  Francisco.  Fang’s  j 
firing  last  month  by  his 
mother,  Florence  Fang,  | 
followed  the  recent  | 
departure  of  several  j 
Examiner  executives.  | 
Among  those  who  ! 
have  left  are  Robert 
McCray,  vice  president 


and  general  manager; 
Peter  Herschberger,  vice 
president  of  advertising; 
Ken  Calhoun,  vice  presi¬ 
dent  of  marketing;  and 
Stephen  Sparks,  vice 
president  of  circulation. 

The  turnover  comes 
on  top  of  financial 
troubles  at  The  Exam¬ 
iner,  a  year  under  Fang 
family  ownership.  Seven 
construction  companies 
claim  they  are  owed  $1.4 
million  for  remodeling 


the  paper’s  offices. 

Concerns  about  the 
!  paper’s  ability  to  com- 
I  pete  with  the  San  Fran- 
1  ci.sco  CAroniefe  has  led 
j  some  media  buyers  to 
j  shun  the  paper.  “They 
j  just  don’t  seem  to  be  as 
I  credible  a  news  source,” 
j  said  Jeanne  Selvester, 

I  general  manager  of 
I  Creative  Media  in  San 
Francisco. 

It  can’t  help  matters 
I  that  The  Examiner 


remains  under  a  tem¬ 
porary  voluntary  suspen- 
1  sion  of  Audit  Bureau  of 
I  Circulations  rules. 

I  Examiner  exeexitwes 
j  did  not  return  calls  for 
j  comment  on  when  an 
I  audit  will  come  out. 
j  Executive  Editor 
j  2Soran  Basich  remains 
upbeat  despite  the 
i  challenges  of  the  past 
year:  “The  staff  is  still 
!  plugging  away  and 
doing  a  great  job.”  11 
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To  get  ahead  in  the 
newspaper  business, 
you’ve  got  to  stay  on  top 
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E  &  P  NEWS 


CALENDAR 


DECEMBER 

Adweek 
Forum  @ 

Fall  Internet  World, 

Adweek  Conferences, 
Jacob  K.  Javits 
Convention  Center, 
New  York 

JANUARY 

n  11  NICAR  Boot 
U“M  Camp, 

National  Institute  for 
Computer-Assisted 
Reporting  and 
Investigative 
Reporters  and 
Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 


13-18 


ZO-ZZ: 


NAA 

Operations 
SuperConference, 
Newspaper  Association 
of  America,  Hyatt 
Regency  Phoenix  at 
Civic  Plaza,  Phoenix 


|NAA 

.Marketing 
Conference, 
New'spaper  Association 
of  America,  San  Diego 
Marriott  Hotel  & 
Marina,  San  Diego 

on  IRE  Regional 
LU  Conference, 
Investigative 
Reporters  and  Editors, 
National  Press  Club, 
Washington 

FEBRUARY 

6_n  E&P’s  1.3th 
U  Annual 
Interactive 
Newspapers 
Conference  & 

Trade  Show,  Adweek 
Conferences,  San  Jose 
Convention  Center, 
San  Jose,  Calif. 


Conference,  Inland 
Press  Association, 

The  Registiy-  Resort 
Hotel,  Naples,  Fla. 

MARCH 

M  National 

Computer- 
Assisted  Reporting 
Conference. 
Investigative 
Reporters  and 
Editors,  National 
Institute  for 
Computer-Assisted 
Reporting,  and  The 
Philadelphia  Inquirer, 
DoubleTree  Hotel, 
Philadelphia 


1M3 


Z4-Z/ 


I  PA  Key 
Executives 


Mid-Atlantic 
NAME  March 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing 
E.xecutives,  Emerald 
Pointe  Resort  & 


Conference  Center, 
Lake  Lanier 
Islands,  Ga. 

APRIL 

on  on  sABEw 

LU  uU  Annual 
Convention, 

Societv’  of  American 
Business  Editors 
and  Writers,  Pointe 
Hilton  Tapatio  Cliffs 
Resort,  Phoenix 

on  1  NAA  Annual 
lU  I  Convention. 
Newspaper 
Association  of 
America,  Hilton  New 
Orleans  Riverside, 
New'  Orleans 

NOTE:  To  list 
events,  please  e-mail 
to  Calendar  Editor  at 
calendar^  editorand 
publisher.com  or faa' 
to  (646)  654-5370. 


Lighting  the  toi'ch  bright  and  early 

‘Deseret  News’  set  for  OIppics 


Evening  paper  planning  a  morning  run 


BY  JOE  STRUPP 

HE  2002  Winter 
Olv'mpic  Games 
are  still  more 
than  two  months  away, 
but  The  Deseret  News  in 
Salt  Lake  Citv’  is  already 
getting  ready  to  go  for 
the  gold.  With  its 
longtime  plan  of 
permanently  switching 
to  the  morning  cycle  on 
hold,  the  Neu's  will 
temporarily  publish  an 
a.m.  edition  during  the 
Games,  according  to 
Publisher  Jim  Wall. 

Wall  told  that 
the  evening  newspaper 


would  publish  about 
10,000  copies  of  a 
morning  edition  for 
single-copy  customers 
Feb.  8-24.  Subscribers 
to  the  66,804-circula¬ 
tion  Neu'S  (61,427 
under  the  former  Audit 
Bureau  of  Circulations 
rules)  would  continue 
to  receive  home  delivery 
in  the  afternoon. 

But  moving  the  Neu's 
to  morning  publication 
permanently  is  another 
matter.  Under  its  joint 
operating  agreement 
with  The  Salt  Lake 
Tribune,  the  papers 


share  ownership  of 
three  press  lines 
through  the  Newspaper 
Agency  Corp.  The 
presses  are  used  to  print 
the  Tribune  in  the 
morning  and  the  Neu's 
in  the  afternoon. 

Although  printing  an 
exira  10,000  morning 
copies  of  the  News  for  17 
days  is  not  likely  to  jar 
the  Tribune  press  run. 
Tribune  Publisher 
Dominic  Welch  said 
printing  the  News 
entirely  in  the  morning 
over  the  long  haul 
would  be  difficult 
without  adding  a  press. 
"They  have  the  right  to 
do  it,  but  they  would 


have  to  pay  the  cost  of  a 
new  press,”  he  said. 

A  recent  consultant’s 
review  shows  a  switch 
to  the  morning  cycle 
could  boost  News 
circulation  by  as  much 
as  15%,  Wall  said,  while 
eflficiencv’  improve¬ 
ments  could  save  it  up 
to  $8  million  annually. 

But  a  News  switch 
to  mornings  is  not 
expected  to  occur  until 
the  legal  battles  among 
the  Neu's,  the  Tribune, 
and  MediaNews  Group 
Inc.,  which  purchased 
the  Tribune  in  Januaiy, 
are  settled.  That 
timeline  is  anyone’s 
guess.  1) 
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H003IER33TAY 
IN  WHINE' 

After  a  weeklong 
campaign  of 
hostile  editorials  by 
member  newspapers 
of  the  Hoosier  State 
Press  Association 
and  the  Indiana 
Associated  Press 
Managing  Editors, 
Indiana  legislative 
leaders  last  Tuesday 
called  off  plans  to 
try  to  override  Gov. 
Frank  O’Bannon’s 
veto  of  a  bill  that 
would  have  exempted 
legislators  from  state 
open-records  laws. 

A  survey  conducted 
by  The  Indianapolis 
Star  and  a  local  TV 
station  found  68%  of 
respondents  were 
opposed  to  exempting 
lawmakers,  while 
only  21%  said  they 
were  in  favor  of  the 
proposal. 

-  MARK  FITZGERALD 

SCRINENRim 
HIS  OWN ‘-38-’ 

Gene  Amole, 
with  nearly  24 
years  as  a  columnist, 
is  using  his  feature 
to  chronicle  what 
may  be  the  last  year 
of  his  life. 

The  Denver  Rocky 
Mountain  News  writer 
told  readers  Oct.  27 
that  he’s  dying,  but 
noted:  “My  diary  is 
not  going  to  be  a 
maudlin  self-serving 
bunch  of  glop.  Some 
of  it  may  even  be 
amusing.” 

Amole,  78,  has 
heart  problems,  high 
blood  pressure,  and 
other  ailments. 

-  DAVE  ASTOR 
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we  support  them,” 
said  Paul  Boyle,  an 
NAA  vice  president. 

A  failed  amendment 
l^^^in  the  Senate 
would  have 
allowed 
%  sales-tax 
■  collection 
b  Wg  I  once  20 
m  states 

signed  onto 
a  simplified 
tax  pro- 

Americans  online  will  still  get  cedure. 
the  World  Wide  Web  (and  the 
rest  of  the  Internet)  tax-free. 

propos¬ 
al  is  likely  to  return, 
however,  once  the 
moratorium  e.xpires 
in  November  2003.  U 


based  in  other  states. 

The  Newspaper 
Association  of  America 
(NAA)  joined 

by  their 
remote 
competi¬ 
tors  is 
unfair 
to  bricks-and-mortar 
businesses.  “They’re 
our  advertisers,  and 


No  tolls  on  info  superhighway 


run  Web  portals,  action 
to  avoid  a  new  set 
of  taxes  is  welcome. 

But  the  legislation  left 
untouched  another 
contentious  issue: 
sales  taxes. 

Longstanding 
case  law  prohibits 
states  from  assessing 
taxes  on  sales  by 
remote  retailers,  such 
as  catalog  companies 
and  Web  sites  that  are 


approval  Nov.  15  to  a 
measure  barring  new 
taxes  on  Internet 
access.  This,  in  effect, 
extends  a  moratorium 
enacted  in  1998  to 
avoid  stifling  the  new’ 
medium.  Bush  said 
he  would  sign  the  bill 
sponsored  by  Rep. 
Christopher  Cox, 
R-Calif.,  and  Sen. 

Ron  Wyden,  D-Ore. 

Since  many  papers 


BY  TODD  SHIELDS 

WASHINGTON 


A  BAN  ON  InTER- 
net  taxes  w’ill 
remain  in  place 
for  another  tw  o  years 
once  President  Bush 
signs  a  recently  passed 
congressional  bill 
that  newspaper 
industiy-  represen¬ 
tatives  call  welcome 
but  incomplete. 
Congress  gave  final 


NATIONAL  REPORT 


Newspapers  game  about  elk  series 

CALL  IT  “The  Hunt  for  Read  November.” 

To  mark  the  first  elk  hunt  in  Pennsyl¬ 
vania  since 

1931,  The  Valley  W*; 

Independent  of  i‘'k  E=;iiriS= 

Monessen  this 
month  examined 

the  past  and  , 

III  m  i 

future  of  the  elk  “  ^  I 

Z!—  f  ^  I 

population.  I— M 

the 

(14,580  under 
the  former  Audit 
Bureau  of  Circu-  tj  - 

lations  rules) 

widened  reader-  Ul: 

ship  of  the  series  ^ 
by  self-syndicat¬ 
ing  it  to  a  herd  of  five  other  Pennsylvania 
newspapers.  The  series  was  priced  at  $50 
for  papers  that  are  subscribers  to  the 
Independent’s  self-syndicated  Keystone  Out¬ 
doors  page  and  $100  for  those  that  are  not. 

The  Independent’s  city  editor/outdoors 
writer,  Bob  Frye,  authored  the  series,  which 
featured  photos  by  Gregory  D.  Sofranko. 

—  Dave  Astor 


and  monthly  Apartment  Guide,  New  Homes 
Guide,  and  Mature  Adult  magazines. 

—  Mark  Fitzgerald 


Todd  Shields  Valassis  makes  a  big  move  online 

VAussis  Communications  Inc.  has  purchased 
Mediapassage  software  that  will  be 
merged  into  its  existing  software  tool  for 
Web-based  newspaper  ad  placement.  A 
representative  of  Livonia,  Mich. -based 
Valassis  declined  to  disclose  the  terms. 

Mediapassage,  the  Seattle  company  that 
went  from  dot-com  to  dot-gone  Sept.  24,  was 
one  of  the  first  providers  of  Internet-based 
print-media  ad-placement  services. 

The  market  leader  in  newspaper-delivered 
advertising  inserts,  Valassis  is  calling  its 
merged  service  Valassis  Media  Passage.  It 
will  boast  the  ad-placement  industry’s 
largest  newspaper  database,  giving  its 
clients  the  capability  to  plan,  quote,  and 
place  their  newspaper  ads  —  in  either  print 
or  Web  editions  —  using  its  online  tool,  the 

‘Tribune’  loses  Apartment  Finders  company  said.  —  J.J.  McGrath 

Shedding  a  landlord/tenant  matching 
service  outside  its  core  media  business, 
the  Chicago  Tribune  said  recently  that  it  is 
selling  the  Apartment  Finders  division  of  its 
Relcon  Inc.  subsidiary  to  a  division  of  Cort 
Business  Services,  a  Berkshire  Hathaway 
Inc.  company. 

The  transaction,  whose  terms  were  not 
disclosed,  will  not  affect  the  publishing 
division  of  Oak  Brook,  III. -based  Relcon, 
which  will  continue  to  publish  quarterly 


Dr.  Seuss’  Rx  for  intolerance 

New  voices  in  today’s  Houston 
Chronicle  will  include  that  of 
Dr.  Seuss,  aka  Theodor  Seuss  Geisel, 
^  as  the  timeless  Seuss  story  “The 
^  Sneetches”  —  teaching  youngsters 
R  acceptance  and  tolerance  of  others  — 
^  starts  running  as  part  of  the  paper’s 
™  Newspaper  In  Education  program. 

Installments  will  be  published  daily 
on  the  Chronicle’s  weather  page,  along 
with  related  learning  activities,  from 
t  now  to  Friday.  Chronicle  spokeswoman 
*  ''  Stephanie  Knific  said  the  story  is 
being  run  in  cooperation  with  the 
local  Anti-Defamation  League.  —  Joe  Strupp 


Newspapers  bought  and  sold 

The  LeRoy  W.  Stauffer  family  has  agreed 
in  principle  to  sell  The  Danville  (Pa.) 
News,  a  3,304-circulation  daily,  to  The 
Daily  Item,  a  Sunbury,  Pa.-based  subsidiary 
of  Ottaway  Newspapers  Inc. 

Terms  of  the  transaction,  which  is 
expected  to  close  in  January,  were  not 
disclosed.  Dirks,  Van  Essen  &  Murray,  Santa 
Fe,  N.M.,  brokered  the  sale.  —  Lucia  Moses 


Writer  seeks  Supreme  intervention 

JAILED  WRITER  VANESSA  LEGGETT  WILL  REQUEST 

that  the  U.S.  Supreme  Court  release  her 
because  a  federal  appeals  court  on  Nov.  13 
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Dirks,  Van  Essen  &  Murray 


COLORADO 

Steve  Henson  to  managing  editor  of  The 
Pueblo  Chieftain  from  city  editor.  Henson 
succeeds  Executive  Editor  Len  Gregory. 


DISTRICT  OF  COLUMBIA 
Wallace  R.  Cooley  to  controller  of  the  Wash¬ 
ington  Post  Co.  from  director  of  consolida¬ 
tion  accounting  and  financial  reporting  for 
Gannett  Co.  Inc.  Cooley  succeeds  Matthew  C. 
Seelye.  now'  V'ice  president  and  chief  finan¬ 
cial  officer  of  Post  Co.’s  Quest  Education. 


BY  JAMIE  SANTO 


PENNSYLVANIA 

Richard  J.  Sayers 

H  V  Rick  Sayers,  54,  vice  president  and  editor 

«  of  the  Connecticut  Post  in  Bridgeport,  has 
a  been  named  executive  editor  of  the  Erie 

Ibc  B  Times-News.  He  succeeds  Robert  Lloyd, 

'‘f  ^  who  resigned  in  July.  Sayers,  who  began  as 

J-  a  photographer  and  sportswriter  at  The 
Derrick  in  Oil  City,  has  worked  as  assistant 
/  -  managing  editor  at  The  National,  the  now- 
defunct  sports  daily;  assistant  managing  editor  for  sports  at  The 
Detroit  News’,  and  executive  sports  editor  at  the  Boston  Herald. 


INDIANA 

Rich  Jackson  to  managing  editor  of  the 
Palladium-Item  in  Richmond  from  cit\' 
editor  of  the  Lansing  (Mich.)  State  Journal. 
Jackson  succeeds  Bill  Church,  now  executive 
editor  of  the  Star-Gazette  in  Elmira,  N.Y. 


NEW  YORK 
Colin  Myler  to  managing  editor  of  the 
Neu'  York  Post.  Most  recently  editor  of 
the  Sunday  Mirror  in  London,  Myler 
succeeds  Assistant  Managing  Editor  Jon 
Auerbach,  now  a  senior  producer  for  CNN. 


VIRGINIA 

Larry  Miller  to  executive  V’ice  president  for 
operations  and  chief  financial  officer  for 
Gannett  Co.  Inc.  in  McLean  from  executive 
vice  president  and  chief  financial  officer. 
Gracia  Martore  to  senior  vice  president  of 
finance  and  treasurer  from  treasurer  and 
vice  president  for  investor  relations. 


News  Herald 


WASHINGTON 
Doug  Floyd  to  the  newly  created  position  of 
ombudsman  at  The  Spokesman-Review  in 
Spokane  from  editorial  page  editor. 


New,  local  owners  for  News  Herald 


ASSOCIATIONS 
Rick  Rodriguez,  executive  editor  of  The 
Sacramento  (Calif.)  Bee,  elected  treasurer- 
designate  of  the  American  Society  of 
Newspaper  Editors.  Rodriguez  will 
become  treasurer  in  April. 


Community  Newspaper  Holdings,  Inc, 

has  sold 


Sanchez^ 

state  editor  of  the  Austin  Anier- 
ican-Statesman.  Sanchez  suc¬ 
ceeds  Bob  Lott,  who  is  retiring. 


Kilgore  (TX)  News  Herald 

(3.140  daily  and  3.700  Sunday  circulation) 


Bluebonnet  Publishing,  LLC 


We  arc  pleased  to  have  represented 
Community  Newspaper  Holdings.  Inc.,  in  this  transaction 
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EDITORIALS 


New  outbreaks  of  ‘black-robe-itis’  reveal  an  insidious  infection 
even  more  dangerous  to  the  body  politic  than  anthrax  anxiety 


Lately,  we’ve  see;n  an  epidemic 
of  unreasonable,  and  unreason¬ 
ing,  actions  by  judges  who  seem 
more  motivated  by  personal 
pique  than  a  quest  for  justice.  Lawyers  call 
this  syndrome  “black  robe-itis.”  Reporters 
are  apparently  its  latest  favorite  targets. 

Exhibit  A  is  Vanessa  Leggett,  w  ho  today 
marks  her  129th  day  in  a  Houston  lockup 
because  she  will  not  disclose  confidential 
sources  to  a  federal  fishing  expedition. 
Exhibit  B  is  the  txxannical  behavior  of 
Camden  Countv',  NJ.,  Superior  Court 
Judge  Linda  G.  Baxter,  who 
presided  over  the  strange 
murder-for-hire  trial  of 
Rabbi  Fred  J.  Neulander. 

When  the  trial  ended  in  a 
hung  juiy,  Ba.xter  ordered 
news  outlets  not  to  contact 
or  publish  the  names  of  ju¬ 
rors.  While  other  papers 
complied  with  this  arrogant 
diktat.  The  Philadelphia 
Inquirer  published  the  name  of  one  juror, 
and  discovered  at  least  three  others  wanted 
to  talk  —  but  were  scared  of  Baxter. 

Now,  the  Inquirer  can  take  care  of  itself 
and  I^eggett  has  attracted  the  attention  of 
fh^-press  organizations.  But,  so  far, 
nobody  is  speaking  out  again.st  the  judicial 
abuse  being  visited  upon  Wally  Wakefield, 
71,  a  semiretired  sports  columnist  for  the 
Mapleu'fHKi  Rei'ieu',  a  suburban  St.  Paul, 
Minn.,  pajver  that  sells  986  copies  a  week. 

Back  in  1997,  Wakefield  and  another 
reporter  worked  their  sources  to  discover 
why  Independent  School  District  No.  622 
fired  a  .seemingly  popular  football  coach. 
Quoting  unnamed  officials.  Wakefield 
reported  that  Richard  Weinberger  was 
dismissed  following  accusations  he 


The  notion  that 
anyone  should 
he  punished 
for  informing 
Americans  is 
worrisome. 


mistreated  players.  Court  records  subse¬ 
quently  confirmed  the  report's  accuracy. 

Weinberger  sued  the  district  and  several 
school  officials  for  defamation.  His  lawyer 
convinced  a  judge  to  order  Wakefield  to  tell 
w'hich  school  official  said  what  about  the 
coach.  The  case  apparently  got  personal 
for  Ramsey  Countv’  District  Judge  Dale 
Lindman  w'hen  the  newspaper  and  reporter 
dared  to  appeal  that  decision.  When  the 
case  bounced  back  to  Lindman’s  court¬ 
room,  he  imposed  a  clever  contempt  pun¬ 
ishment:  Wakefield  could  either  give  up  his 
sources  —  or  pay  $200  a 
day,  starting  last  Friday. 

“If  the  judge  had 
[ordered]  jail,  Wally 
probably  would  have 
gone  gladly,”  Wakefield’s 
attorney,  Mark  Anfinson, 
told  E^P.  But  a  lifetime 
in  journalism  has  not  left 
Wakefield  a  wealthy  man, 
and  tiny  Lillie  Suburban 
Newspapers  is  no  deep-pocketed  chain. 

An  appeal  has  its  own  dangers:  A  bad 
precedent  could  fiighten  sources  from 
ever  again  trusting  Minnesota  reporters. 
Even  so,  the  paper  and  reporter  have 
decided  to  take  their  chances  and  appeal. 

Lindman  should  never  have  forced  them 
into  this  position  because  Wakefield's  stoiy 
exemplified  w  hy  shield  laws  protect  jour¬ 
nalists.  He  was  investigating  how  govern¬ 
ment  affects  citizens  at  the  most  basic  level: 
the  care  and  education  of  their  children. 

The  notion  that  he  or  Leggett  or  the 

should  be  punished  for  informing 
Americans  is  worrisome  enough.  What’s 
truly  fnghtening  is  the  idea  they  were 
singled  out  because  judges  believe  the 
people’s  courtroom  is  a  personal  fiefdom. 
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{continued from  page  4}  three  papers 

that  regularly  serv'e  the  market. 

Second,  the  circulation  figures  as  well  as 
the  counties  of  distribution  that  you  report 
are  completely  erroneous  and  emblematic 
of  the  issues  that  serious  ethnic  news¬ 
papers  must  overcome.  The  newspaper  I 
publish,  El  Mensajero,  is  the  largest 
audited  Latino  paper  in  the  Bay  Area 
(circulation  55,085)  —  not  Knight  Ridder’s 
Nuei'o  Mundo  (circulation  48,974).  In  fact, 
both  newspapers  use  the  same  reputable 
source.  Verified  Audit  Circulation  (VAC), 
so  quantifying  size  or  footprint  of  circula¬ 
tion  is  not  beyond  the  reach  of  anyone, 
including  your  reporters.  The  fact  that  they 
didn’t  check  with  VAC,  the  publications 
themselves,  or  even  SRDS  is  an  example  of 
how  ethnic  media  has  been  given  short 
shrift  by  “general  market”  media  and 
specifically  by  your  publication. 

However,  our  industry  is  partly  to  blame 
for  its  lack  of  credibility.  P’or  years,  many 
Spanish-language  newspapers  have  over¬ 
stated  their  circulation  and  their  frequency. 
Organizations  such  as  the  National 
Association  of  Hispanic  Publications 
(NAHP)  have  turned  a  blind  eye  to  the 
situation,  as  many  of  their  members  fall 
into  this  group  of  disreputable  publishers 
and  therefore  thwart  attempts  to  require 
audited  circulation  to  obtain  membership. 
And  certain  “audit”  companies  have  been 
more  than  helpful  in  verifying  bogus  claims 
by  publishers.  All  this  has  resulted  in  con¬ 
fusion  and  exasperation  on  behalf  of  adver¬ 
tisers  and  their  agencies  trying  to  reach 
important  ethnic  markets.  For  fear  of  alien¬ 
ating  or  discriminating  against  potential 
partners,  they  have  fallen  prey  to  unethical 
treatment  by  publishers  who  know  that 
their  claims  will  never  be  investigated. 

But  Knight  Ridder  is  seemingly  eager  to 
take  advantage  of  the  situation.  About  six 
years  ago,  Knight  Ridder  announced  that 
it  would  begin  publishing  Nuevo  Mundo.  I 
publicly  welcomed  the  arrival  of  the  paper 
and  began  to  build  relationships  with  its 
staff  in  a  sincere  attempt  to  legitimize 
Spanish-language  print  and  thereby 
justify  more  ad'  ertising.  However,  Nuevo 
Mundo  quickly  parroted  the  unethical 
practices  of  the  industry  by  publicizing  its 
inflated  print  run  as  its  “circulation,” 
rather  than  its  net  circulation.  It  also  has 
taken  the  path  of  comparing  this  inflated 
circulation  against  the  net  circulation  of  El 
Men.sajero  and  other  competitors.  As  w’ell, 
it  has  had  temporary  Jumps  in  its  print 
run  so  that  it  could  further  inflate  its 
figures,  resulting  in  the  number  published 


in  E^P,  which  is  actually  almost  double 
Nuevo  Mundo's  net  circulation.  But  Ei^P 
is  not  the  only  publication  to  fall  for  these 
tanAxcs.  Adweek  (E^Fs  sibling  publica¬ 
tion)  also  reported  Nuevo  Mundo's 
inflated  circulation  in  its  Nov.  13,  2000, 
special  report  on  multicultural  media. 

One  could  say  that  the  Hispanic  print 
marketplace  is  a  mess,  with  many  small 
publishers  and  industry  giants  acting  in  a 
manner  inconsistent  with  proper  business 
practices.  However,  in  every  major 
market,  there  is  at  least  one  publication 
that  truly  serves  the  needs  of  its  readers 
and  advertisers  and  charges  a  fair  price  to 
do  so.  The  advertising  industry  should 
damn  political  correctness  and  demand 
that  the  ethnic  press  earn  ad  dollars  fairly, 
and  general-market  publishers  that  enter 
the  market  should  do  so  as  well.  But, 
how  can  the  advertising  community  make 
demands  if  the  industry  stalwarts  that 
they  depend  on  —  such  as  E^P,Adu'eek, 
and  SRDS  —  fail  to  check  their  facts? 

Many  new’spapers  have  the  potential  to 
become  the  next  La  Opinion,  but  every 
dishonest  publisher,  big  or  small  —  and 
every  media  outlet  erroneously  reporting 
on  our  industry  —  not  only  makes  it 
harder  for  legitimate  publishers  to  flourish 
but  also  wastes  advertising  budgets. 

JOSE  C.  DEL  CASTILLO 
EDITOR  AND  PUBLISHER 
El  Mensajero 
San  Francisco 
Editor's  Note:  La  Opinion  Semanal,  which 
was  a  classic  TMC  product  with  editorial 
content,  was  discontinued  after  its  issue  of 
Jan.  24,  2001.  In  a  partnership  with  the 
Los  Angeles  Times,  La  Opinion  continues 
to  distribute  advertising  to  600,000 
households  weekly  in  heavily  Hispanic 
neighborhoods  with  a  plastic-wrapped 
product  branded  La  Opinion  Direct. 

THE  FRAIIKENMEDIII  MONOPOLY 

Re:  “FCC  gets  the  picture,” 

Sept.  24,  p.  9.  Your  editorial 
presents  scuttling  the  Federal 
Communications  Commission’s  (FCC) 
cross-ownership  prohibition  like  the 
quest  for  the  Holy  Grail.  You  dismiss 
critics  with  this  statement:  “The 
restrictions  are  absurd  in  a  21st-century' 
wired  nation  where  100-  channel  cable 
TV  is  available  ... .”  Surely  you  must  be 
familiar  with  media  critic  Ben  Bagdikian’s 
correct  prophecy  of  an  ever-shrinking  list 
of  owners.  Bagdikian,  author  of  “The 
Media  Monopoly,”  was  mostly  concerned 


with  the  national  media.  But  it  is  in  the 
local  marketplace  where  dropping  the 
FCC  ban  will  further  erode  what’s  left 
of  multiple  voices.  Having  100  cable 
channels  is  not  relevant  to  the  issue  — 
having  one  overwhelming  voice 
dominating  print,  broadcast,  and  online 
media  in  a  local  community  is. 

Tampa,  Fla.,  was  one  of  about  two 
dozen  cities  exempted  fi'om  the  FCC’s  26- 
year-old  prohibition.  In  some  cities,  as  in 
Atlanta,  joint-ownership  exemptions  have 
not  resulted  in  an  orgy’  of  cross  promotion 
and  news  staffs  are  rigorously  independ¬ 
ent.  Not  so  in  other  cities,  such  as  Tampa. 

If  you  watch  WFLA-TV  in  Tampa,  you 
can  be  forgiven  should  you  be  unaware 
that  there  are  not  one  but  two  daily 
newspapers  in  the  metro  area  —  The 
Tampa  Tribune,  a  Media  General  Inc. 
property’  like  the  TV  station,  and  the  far 
superior  St.  Petersburg  Times  —  or  other 
media,  such  as  the  alternative  Weekly 
Planet,  which  I  served  as  editor  until 
August.  Throughout  WFLA  “new’s”  shows, 
anchors  repeatedly  flash  the  Tribune  and 
urge  viewers  to  read  the  story  in  the  news¬ 
paper.  Even  when  the  Times  has  broken  a 
story,  WFLA  anchors  have  waited  a  day 
for  'The  Associated  Press  to  move  the  story’ 
or  for  Tribune  reporters  to  catch  up. 

When  divisive  political  issues  arise,  the 
new  single  voice  of  the  Tribune-WPIA.  is 
most  dangerous.  Building  a  new  football 
stadium  or  supporting  risky  (to  the 
taxpayers)  projects  such  as  an  Olympics 
bid  get  the  full  support  of  the  new’s- 
paper/’TV  Frankenmedia.  Critics  are 
either  unheard  or  relegated  to  the 
crackpot  or  naysayer  categories. 

It’s  also  significant  that  the  Tribune 
has  editorially  hammered  for  an  end  to 
campaign-spending  limits  —  while 
never  acknowledging  that  the  major 
recipients  of  those  political-advertising 
dollars  are  broadcasters,  including  its 
cross-ownership  partner. 

And  that  is  the  most  corrosive  impact  of 
cross  ownership:  the  weakening  of  democ¬ 
racy.  Important  news  about  issues  will 
suffer  even  more  than  it  has,  while  the  TV 
taste  in  news,  from  Gary  Condit  to  Monica 
Lewinsky  to  “Survivor,”  dominates. 

Thanks  for  supporting  a  measure  that 
will  make  that  scenario  worse  —  and 
likely  will  shore  up  dailies’  profits  only 
for  a  short  w  hile. 

JOHN  F.  SUGG 

SENIOR  EDITOR 
Creative  Loafing 
Atlanta 
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Cartoonists  and  columnists 
responded  to  terrorist  attacks 
icith  some  of  their  best  work 


BY  DAVE  ASTOR 


Newspapers  hope  that  publishing  car- 
toons  and  columns  leads  to  a  third  “C” 
word:  circulation.  And  there’s  no  doubt 
that  the  four  winners  of  E^P's  first 
Features  of  the  Year  contest  attract  readers. 
After  all,  the  comic  of  the  year  —  “For  Better  or  For 
Worse”  by  Lynn  Johnston  of  United  Media  —  wins  more 
newspaper  reader  polls  than  any  other  strip. 

The  Miami  //era/c?/Tribune  Media  Services  (TMS) 
commentator  Leonard  Pitts  Jr.  —  chosen  as  the  year’s  best 
columnist  —  was  deluged  with  more  than  30,000  e-mail 
messages  from  readers  praising  his  Sept.  12  piece  about  the 
terrorist  attacks  on  America. 

The  top  editorial  cartoonist  —  Clay  Bennett  of  The 
Christian  Science  Monitor  in  Boston  and  United  —  pulls 
readers  into  editorial  pages  with  powerful  imagery. 

And  “My  Pet  World”  columnist  Steve  Dale  —  who  was 
honored  for  best  special  feature  —  attracts  wide  notice 
from  the  60%  of  Americans  with  animals  in  their  homes. 
Many  readers  contacted  the  TMS  writer  after  his  moving 
reports  about  dogs  helping  humans  at  the  World  Trade 
Center  disaster  site. 

Yes,  this  quartet  is  being  honored  partly  because  of  their 
varied  responses  to  Sept.  11  (even  Johnston  did  a  poignant 
remembrance  of  the  Twin  Towers  tragedy).  But  it  was  their 
body  of  work  for  all  of  2001  that  was  considered  by  E^Fs 
panel  of  editors.  On  the  following  pages,  see  why  these  four 
feature  phenoms  finished  first. 


Comic 

“For  Better  or  For  Worse' 

Lynn  Johnston 

United  Media 


Lynn  Johnston  started  “For 

Better  or  For  Worse”  way  back  in 
1979,  but  still  managed  to  keep 
things  interesting  in  2001  with  the 
wedding  of  Elly  Patterson’s  son  Michael 
and  a  new  relationship  for  Elly’s  widowed 
father,  among  other  scenarios. 

How  does  ESttP’s  comic  creator  of  the 
year  maintain  the  quality  of  her  strip  — 
which  mixes  autobiography,  fiction, 
realism,  and  humor  —  after  more  than 
two  decades?  One  explanation  involves 
the  alchemy  of  turning  a  cartoonist’s 
experiences  into  cartoon  content. 

For  instance,  the  motivation  behind 
the  stoiy  of  Elly’s  dad  dating  w'as  wish 
fulfillment  on  Johnston’s  part.  Her  real-life 
father  was  a  widower,  and,  one  night, 
during  a  heart-to-heart  talk,  he  asked  the 
cartoonist  what  she  thought  about  him 
possibly  dating  someone.  “I  told  him  I 
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short  stories,  and  continuing  I 
her  charitable  work.  ! 

Meanwhile,  Johnston  has 
hired  several  staffers  to  help 
her  with  such  tasks  as  inking 
backgrounds  and  adding  gray 
tones  to  the  daily  strips  and 
color  to  the  Sundays.  John¬ 
ston  was  diagnosed  with  a 
neurological  condition  called 
dystonia  in  1995,  and,  while 
it’s  a  mild  case  that’s  helped 
by  medication,  the  cartoonist 
doesn’t  have  as  much  energy 
as  before. 

“It  really  has  slowed  me 
down,”  says  Johnston,  54.  “I 
can  thoroughly  identify  with 
people  w  ho  have  a  chronic 
illness.  It  makes  me  realize 
I’m  not  getting  any  younger” 

—  which  helps  her  relate 
more  to  the  aging  characters  ^ 
in  her  comic. 

Millions  of  readers  respond  to 
characters  in  “For  Better,”  which  wins  far 
more  new'spaper  polls  than  any  other  strip 
or  panel.  “Lyim  is  an  amazing  artist,  but  it’s 
her  strength  as  a  writer  that’s  the  engine  of 
the  comic,”  says  Lucy  Shelton  Caswell, 
curator  of  Ohio  State  University’s  Cartoon 
Research  Library.  Caswell  considers 
Johnston’s  feature  to  be  “among  the  best” 
family  comics  of  all  time. 

“For  Better”  appears  in  more  than  2,000 
papers  via  United  Media,  w'hich  took  over 


vicnMS »  vrrtRANS  of  war 
lest  WE  FORGET 


Creator  Lynn  Johnston  commented  on  the  World  Trade  Center 
tragedy  through  the  eyes  of  a  child  in  her  Nov.  1 1  strip  (left). 

distribution  in  1997  after  Johnston  spent 
18  years  with  Universal  Press  Sjudicate. 

Two  1999-launched  strips  also  received 
strong  consideration  for  Ei^P's  comic-of- 
the-year  honor.  They  were  “The  Boon- 
docks”  by  Universal’s  Aaron  McGruder, 
who  did  incisive  post-Sept.  11  commentary 
about  such  topics  as  why  America  is  hated 
in  some  parts  of  the  world,  and  “Get  Fuzz>’’ 
by  Darby  Conley  of  United,  which  doubled 
the  bitingly  fimny  comic’s  clientele  to  250 
newspapers  this  year.  i 


would  love  to  see  him  happy  and  in  love 
again,”  Johnston  recalls. 

Her  father  died  of  lung  cancer  before 
getting  into  a  relationship.  But  his 
80-year-old  cartoon  alter  ego  is  happily 
dating  a  woman  named  Iris,  and  even 
spent  a  night  at  her  place.  Were  they, 
ahem,  intimate?  “It’s  their  private 
business,”  chuckles  Johnston.  “I  don’t  pry!” 

Yes,  the  “For  Better”  characters  are  so 
believable  that  people  see  them  as  real. 

This  year,  Johnston  received  numerous 
letters  from  readers  upset  that  Elly’s 
daughter,  Elizabeth,  is  dating  a  cad. 
‘They're  saving.  Get  out  of  this, 

Elizabeth.  He’s  wrong  for  you!’” 

And  Johnston,  who,  with  stafFhelp, 
answ’ers  all  of  her  reader  letters  — 
sometimes  running  into  the  hundreds  a  day 
—  still  gets  growls  from  fans  angry  about 
the  1995  death  of  Farley  the  dog.  But  the 
Canadian  creator,  who  also  did  a  sequence 
about  Elly’s  mother  passing  away  in  1998, 
doesn’t  plan  any  more  deaths  in  a  comic 
where  the  characters  never  stop  aging. 

Johnston  can  promise  that  because,  she 
tells  E^P,  she'll  end  “For  Better”  in  six  or 
seven  years  —  after  which  she  might  spend 
her  time  getting  her  comic  collections 
translated  into  other  languages,  writing 


America’s  many  flaws  while  noting  that  the 
country  is  “strong  in  w’ays  that  cannot  be 
measured  by  arsenals"  and  would  “pay  any 
cost ...  in  the  pursuit  of  justice.” 

Addressing  the  men  who  attacked 
America,  he  wrote: 

“Did  you  want  us  to  respect  your  cause? 
You  just  damned  your  cause. 

“Did  you  want  to  make  us  fear?  You  just 
.steeled  our  resolve. 

“Did  you  w'ant  to  tear  us  apart?  You  just 
brought  us  together.” 

Tw'o  months  after  the  column  saw  print, 
Pitts  says:  “^ifou  write  so  you  can  strike  a 
chord.  You  write  so  that  you  can  touch 
people.”  And  he’s  glad  he  did. 

Still,  The  Miami  Herald  and  Tribune 
Media  Services  writer  does  have  some 


Columnist 

Leonard  Pitts  Jr 

The  Miami  Herald 
Tribune  Mecjia  Services 


HAT  DID  Leonard  Pitts  Jr.  do 
when  the  number  of  e-mail 
messages  praising  his  Sept.  12 
column  reached  30,000?  “I  stopped 
counting,”  says  E^P's  columnist  of  the  year. 

But  Pitts  emphasizes  that  he  greatly 
appreciated  the  response  to  his  quietly 
impassioned  piece,  which  acknowledged 
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matter  what  he’s  writing 
about.  He  uses  clear, 
forthright,  muscular 
American  English. 

The  guy  is  obviously  a 
brilliant  person,  but  he 
just  talks  to  you.” 

Pitts,  a  self-described 
“independent  thinker,” 
rather  than  liberal  or 
consen'ative,  won  the 
2001  American  Society 
of  Newspaper  Editors 
award  for  outstanding 
commentary.  He  also 
has  been  honored  by 
groups  such  as  the 
National  Association 
of  Black  Journalists  and 
American  Association 
of  Sunday  and  Feature  P 
Editors.  The  Maryland-  S 


mixed  feelings  about 
receiNing  so  many  laurels 

—  and  seeing  his  client  list 
jump  10%  to  150  newspapers 

—  because  of  a  tragedy  in 
which  thousands  died. 

Pitts.  44,  also  has  found 
that  writing  almost  exclusively 
about  Sept.  11  and  related 
matters  the  last  two  months 
has  made  it  a  bit  difficult  to 
return  to  other  topics.  “I'm 
just  now  tiying  to  find  my 
rh\lhm  again,”  says  the 
former  music  critic,  who 
comments  about  culture, 
race,  family,  relationships, 
social  issues,  and  more. 

John  Timpane, 
commentarv-page  editor  at 
The  Philadelphia  Inquirer, 
was  impressed  with  Pitts’ 


Award-winning  commentator  Leonard  Pitts  Jr.  wrote  his  powerful  Sept.  12  column 
quickly,  but  its  impact  reverberated  for  weeks  afterward  in  a  post-attack  America. 


2001  output  before  and  after  Sept.  11.  “It  last  two  months.  He  allowed  himself  to  based  WTiter  was  a  1992  Pulitzer  Prize 


was  his  best  year,”  says  Timpane.  “He  had  a  be  angiy,  but  also  warned  us  against  the  finalist,  and  there’s  buzz  about  his  Sept.  12  | 


lot  of  material  to  w  ork  with,  and  seemed  excesses  of  where  anger  can  lead.” 


column  making  Pitts  a  strong  candidate  for 


especially  energized  by  the  events  of  the 


Timpane  adds,  “His  voice  is  so  fresh,  no  a  2002  Pulitzer. 


Depth  and  an  extra  dimension 


For  Ci.Ay  Bennett,  EaFs  editorial 
cartoonist  of  the  year,  it’s  all 
about  being  at  the  Monitor  and  at 
the  monitor. 

Bennett  has  just  begun  w'orking  out  of 
The  Christian  Science  Monitor  office  in 
Boston.  He  joined  the  paper  in  early  1998, 
but  lived  in  St.  Petersburg,  Fla.,  until 
moving  north  around  10  days  ago. 

Meanwhile,  Bennett  continues  to  spend 


lots  of  time  in  front  of  a  computer  monitor. 
After  drawing  his  editorial  cartoons 
the  old-fashioned  way,  he  scans  them 
in  and  adds  cyber-effects  and  color  that 
help  give  his  work  a  unique,  almost 
three-dimensional  look. 

“With  computers,  my  cartoons  get  so 
much  closer  to  what  I  see  in  my  mind’s 
eye,”  says  Bennett.  “Of  course,  computers 
don’t  think  up  any  ideas  for  you!” 


Editorial  Cartoonist 

Clay  Bennett 

The  Christian  Science  Monitor,  Boston 
United  Media 

That’s  the  job  of  the  organic  monitor 
known  as  Bennett’s  brain,  and,  here  again, 
the  creator  differs  from  many  of  his  peers. 
While  some  cartoonists  hit  you  over  the 
head  with  blunt  commentary  and  others 
try  to  make  you  {continued  on  page  17} 
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WWW. edi  torandpublisher.com 


EDITORS’  PUBLISHER 


Phone:  1-888-825-9149 


Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


COLUMNS  AVAILABLE 

POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Arivfam@juno.com 


ENTERTAINMENT 


NEWS.  REVIEWS.  FEATURES.  Columns,  i 
Photos.  Billboard  charts.  i 

Movie  charts.  TV  ratings. 

“This  Day  in  Music”  almanac. 

From  the  leading  brands  in  the  business. 

BPI  Entertainment  News  Wire 

Peter  Gonzaga  Tel#  (323)  525-2240  i 
www.bpienw.com 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


WEATHER  MAPS 


WEATHER  MAPS.  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  bO+  languages. 

(415)  5434806  x2 

http//www.  wunderground.com/newspaper 


-ANNOUNCEMENTS- 


CONTENT  FINDER 


CONTENT  FINDER  -  www.econtentfinder.com  : 
Identify  Suppliers  of  Syndicated  Content  Indexed  i 
by  Topic,  Target  Audience,  Type  or  Language.  i 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation.. .go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MocMahon  at 
646.654.5303 


-ANNOUNCEMENTS^  1 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISERS 

Producing  Top  Values 
For  Publishers  Since  1923 


Over  the  years  we've  paxiuced  top  values  for  publishing  companies,  in 
thousands  of  tran.sactions  througnout  the  country.  VVe  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Cribh  •  Jim  Hicks  f  I  VI  BV 

Tom  Karavakis  •  Gary  Greene  JL  BJP  MlM 

Kerry  Murdock  &  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 


NEWSPAPER  BROKERS  NEWSPAPER  BROKERS 


-EQUIPMENT  &  SUPPLIES- 


EQUIPMENT  FOR  SALE 

VICTORIA  ADVOCATE 
USED  EQUIPMENT  FOR  SALE 

•  One  OvalStrap  JP  -80 

good  working  order  $500.00 

•  One  OvalStrap  Bottom  Wrap 
good  working  order  $500.00 

•  Four  Signode  MLN  2A 

good  working  order  $500.00  each 

•  Two  550  IDAB  CounterStackers 
good  working  order  $1000.00  each 

•  One  IDAB  Hand  Fly  &  Top  Ass 
good  working  order  $1000.(X) 

•  Two  IDAB  Bottom  Wraps 

good  working  order  $5(X).00  each 

•  Six  Wing  Mailers 

good  working  order  $100.00  All  six 

•  One  quick  roller  and  two  motorized 
knife  cutters  good  working  order 

Two  Signode  MLN  2A  Broken  FREE 
Call  (361)  574-1293 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 

a  berky&associates,1nc. 

Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
WWW. media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(2M)  265-93<M) 


Kickenhacher  IVIeclia 

6731  Dcsco  Dr..  Dalla 
1  Desco  Dr  .  Dallas.  TX  75225 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  •  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


NEWSPAPERS  WANTED 


WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspaper 
groups  to  our  family  of  award-winning  publi¬ 
cations.  All  information  will  be  held  in  the 
strictest  of  confidence.  For  a  quick  sale, 
send  information  about  your  company  to: 

Box  2412,  Editor  &  Publisher 
770  Broadway  7th  FL.,  NY,  NY  10003 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Marhni/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
i  Joe  Scott  &  Associates,  Inc. 

I  (256)  997-9355  Fax  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installahon 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  8507945 
Fax:  (508)  850-7951 
www.newstec.com 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
I  Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

i  7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


2  GOSS  SSC4  Highs  folder  consul  decks 
running  $180,000.00/  best  offer 
call  Bob  (631)  231-  6060 

I  “Events,  circumstances,  etc.  have 
!  their  own  origin  in  ourselves. 

I  They  spring  from  seeds  which  we 
I  have  .sown.” 

j  -Henry  David  I'horeau 
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www.editorandpublisher.com 


Phone:  1-888-825-9149 


CmniFIEB  ADVEmiSINB 


M  GOLDEN  (S' ED  ITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM 


Fax :  (646)  654-5312 


EDITORANDPUBLISHER.COM 


1  -EQUIPMENT  &SUPPLIES- 

1 

1  -INDUSTRY  SERVICES- 

1 

1  -HELP  WANTED-  | 

FOR  SALE;  5AI  1974  Goss  Community 
w/SC  folder,  50  HP  drive,  $90,000;  7/u 
1986  News  King  w/KJ8  folder,  60HP, 
$150,000;  6/u  68-73  News  King 

w/running  circ  register  on  units,  w/KJ6 
folder  w/upper  former  &  60  HP,  $68,000 
guaranteed;  Goss  Community  SSC  1996 
4/u  w/SSC  folder/60  HP. 

Call  John  Newman  (913)  648-4195 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


ADMINISTRATTV^ 

PARENTING  COLUMNS:  FREE  columns  of 
parent  and  child  topics  written  by  former 
Parents  Magazine  columnist.  Accurate,  con¬ 
cise,  accessible.  Grant-supported  project  of 
University  of  Pittsburgh  Office  of  Child  De¬ 
velopment.  Download  at; 

WWW. pitt.edu/-  ocdweb/columns.htm 

CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Horace  Southward 
(8(X))  950-8475  Eric  Southward 

www.metro-news.com 

BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictwe  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73^5100 
FAX:  (732)  738-5115 
E-mail:  mpi@imarketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 

“You  have  a  dream  so  you  can  get 
up  in  the  morning.” 

-Billv  Wilder 


COIVIPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  5969610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

INTERNET  SERVICES 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 

_ PUBLISHING _ 

GRAPHIC  DESIGN  -  PROFESSIONAL 

graphic  design  and  layout  services. 
www.goldenpillarpublishing.com 


-HELP  WANTED- 


_ ACADEMIC _ 

FACULTY  OPENING  IN  JOURNALISM 
The  Journalism  Department  at  San  Francis¬ 
co  State  Universi^  seeks  a  full-time  ten¬ 
ure-track  faculty  member  with  extensive  ex¬ 
perience  in  visual  and/or  online  journalism 
and  a  varied  journalistic  background,  capa¬ 
ble  of  teaching  in  three  or  more  areas:  pu6 
lication  design  for  print  and  Web,  visual  sto¬ 
rytelling,  photojournalism,  online  journalism 
and  computer-assisted  reporting. 
Qualifications:  (1)  exceptional  professional 
experience  (six  years  or  more),  (2)  bache¬ 
lors,  masters  or  Ph.D.,  (3)  ability  to  re¬ 
search,  write  and  publish  in-depth 
journalism,  journalism  analysis  and/or 
scholarly  research,  (4)  commitment  to  visu¬ 
al  journalism,  (5)  creativity  and  range  to  in¬ 
tegrate  new  media  into  journalism  studies, 
and  (6)  evidence  of  successful  teaching. 
http://www.Journalism.sfsu.edu 
Assistant  Professor  salary  range: 
$40,488  to  $51,036 
Application  review  begins  Feb  19,2002 
Send  cover  letter,  curriculum  vitae,  sample 
syllabus  of  visual  and/or  online  journalism 
class,  seven  examples  of  recent 
published  work  and  three 
letters  of  recommendation  to: 

John  Burks,  Chair 
Journalism  Department 
San  Francisco  State  University 
16(X)  Holloway  Avenue 
San  Francisco,  CA  94132 
An  Affirmative  Action,  Equal  Opportunity 
Employer 


ACADEMIC  _ 


PHOTOJOURNALISM/MULTIMEDIA 
Western  Kentucky  University’s  national 
ranked  and  highly  acclaimed  ACEJMC- 
accredited  School  of  Journalism  and  Broad¬ 
casting  seeks  to  fill  an  expansion  multimedia 
position.  Successful  applicant  will  help 
develop  and  teach  multimedia  courses  in  a 
newly  created  New  Media  Publishing  track 
within  the  Photojournalism  program  and  will 
be  responsible  for  keeping  abreast  of  tech¬ 
nological  developments  and  provide  leader¬ 
ship  for  incorporation  of  new  technology 
throughout  the  School.  Appointment,  effec¬ 
tive  August  2002,  will  be  assistant  or  asso¬ 
ciate  professor  level  or  as  a  profes- 
sional-in-residence,  depending  on  creden¬ 
tials. 

QUALIFICATIONS:  A  visual  journalism  back¬ 
ground  with  training  and  experience  in  con¬ 
tent  gathering,  design  and  production  for 
multimedia  presentations.  Advanced  de¬ 
grees  are  desirable,  but  significant  profes¬ 
sional  experience  may  substitute. 
APPLICATION:  Send  letter  of  application, 
curriculum  vitae/resume,  original  tran¬ 
scripts  and  three  recent  letters  of  reference 
to: 

Multimedia  Search  Committee 

Journalism  and  Broadcasting 

Western  Kentucky  University 
1  Big  Red  Way,  Bowling  Green,  KY  42101 
Review  of  applications  will  begin  January  2, 
2002,  and  continue  until  the  position  is 
filled.  Women  and  minorities  are 
encouraged  to  apply.  AA/EOE. 

http://www.wku.eclu/Journalism 

INDIANAItATE  UNIVERSffY 
ASSISTANT  PROFESSOR,  TENURE  TRACK 

NEW  MEDIA  TECHNOLOGY 
To  teach  in  the  Department  of  Communica¬ 
tion’s  UG  and  graduate  programs  beginning 
August  2002.  Further  information  on  ISU 
and  Department  of  Communication  found 
at:  http://web.indstate.edu/comm/.  EOE. 

E-mail:  rvincent@indstate.edu 

JOU^^TSM.“SUi^C^~e'^r^k'^t 
Communication  Department  seeks  tenure- 
track  assistant  professor  candidates  for  Au¬ 
gust  2002.  RECjuiRED:  Ph.D.  in  Journalism, 
Communication  or  related  field  or  Master’s 
degree  with  professional  experience  com¬ 
mensurate  with  terminal  degree.  Teach  3 
undergraduate  Journalism  courses  per  se¬ 
mester.  Possibly  serve  as  student  newspa¬ 
per  advisor.  Program  of  scholarship,  pro¬ 
fessional  development,  student  advising, 
and  department/college  service  expected. 
Evidence  of  successful  teaching,  profes¬ 
sional  experience  as  print  journalist,  re¬ 
search/creative  endeavors  in  journalism  or 
related  area,  proficiency  in  computer  and 
classroom  technologies  and  ability  to  teach 
diverse  student  population.  PREFERRED:  4 
years  professional  print  journalism  experi¬ 
ence,  record  of  and  plans  for  research/ 
publication,  and  web  writing  proficiency.  Re¬ 
view  begins  January  15,  2002.  Send  letter 
of  application;  vitae;  one-page,  double¬ 
spaced  statements  of  teaching  approach 
and  plans  for  research/creative  activity; 
copy  of  transcript  from  last  degree;  and  3 
current  letters  of  reference  to  Mr.  Terry 
Hooper,  Faculty/Staff  Recruitment  Office, 
SUNY  College  at  Brockport,  409  Allen  Ad¬ 
ministration  Building,  350  New  Campus 
Drive,  Brockport,  NY  14420-2929.  SUNY 
College  at  Brockport  is  an  Equal  Opport¬ 
unity/Affirmative  Action  employer. 
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JOURNALISM:  The  University  of  Alaska  Fair¬ 
banks  seeks  an  ASSISTANT  PROFESSOR 
OF  BROADCASTING,  9-month  tenure  track 
I  faculty  appointment  beginning  August 
j  2002.  Responsibilities;  Teach  5  upper  and 
lower  undergraduate  division  courses  in  tel¬ 
evision  journalism  and  production.  Classes 
I  may  include  News  Writing,  Video 

;  Storytelling,  Editing,  and  other  courses, 
j  Other  responsibilities  are  student  advising, 

1  the  student  radio  station  and  other  related 
j  university  service.  Position  stresses  teach- 
I  ing  and  ongoing  creative  work  in  the  field. 
Interested  individuals  may  find  more  infor¬ 
mation  at: 

http://www.uaf.edu/uafhr/jobs/index.html. 

ENDOWED  CHAIR  IN  JOURNALISM 
Sam  Houston  State  University  is  seeking  a 
high  visibility  professional  journalist  to  fill 
I  the  Philip  G.  Warner  Endowed  Chair  in  Jour- 
I  nalism  for  the  2002-2003  academic  year, 
j  The  2002-2003  chairholder  will  be  a  nation- 
I  ally  known  journalist  or  media  executive 
I  who  will  teach  undergraduate  journalism 
!  courses,  represent  the  university  to  the 
i  journalism  profession,  and  participate  in 
i  professional  affairs  at  the  state,  regional 
)  and  nationals  levels.  Ideal  situation  for  sea- 
:  soned  pro  ready  to  teach  journalism.  Mas- 
1  ter’s  degree  in  appropriate  field  required, 
j  The  position  includes  competitive  salary 
I  with  funds  for  travel  and  support  of  research 
!  and  professional  activities.  One  year 
i  extension  possible  by  mutual  consent. 

:  Send  nominations  and  letters  of  interest, 
including  resume  and  references,  to: 
j  Search  Committee,  Warner  Endowed  Chair, 

I  School  of  Public  Communication,  Sam 
'  Houston  State  University,  Box  2299,  Hunts- 
1  ville,  TX  77341-2299.  Review  of  materials 
j  will  begin  Dec.  1,  2001,  with  a  decision  ex- 
i  pected  by  February,  2002. 

I  SHSU  is  an  EEO/AAP  employer. 

i  - 

i  ACCOUNTING 

I  - 

I  FIXED  ASSET  ACCOUNTING  MANAGER 
I  COMMUNITY  NEWSPAPER  HOLDINGS,  INC., 

I  located  in  Birmingham,  Alabama  is  seeking 
i  candidates  for  the  position  of  Fixed  Asset 
j  Accounting  Manager.  Applicants  for  this 
position  must  have  a  bachelor's  degree  in 
I  accounting  or  business,  a  minimum  of  3 
i  years  of  experience  in  accounting  with  at 
I  least  2  years  of  that  experience  in  an  ac- 
;  countin^finance  position  in  a  newspaper 
I  business  office  environment. 

1  The  Fixed  Asset  Accounting  Manager  will 
i  carry  out  all  accounting  functions  related  to 
j  the  fixed  assets  of  all  of  our  newspaper  lo- 
{  cations.  Responsibilities  will  include  general 
I  ledger  accounting  for  purchases  and 
I  sales  of  fixed  assets,  maintenance  of  the 
j  fixed  asset  database  and  accounting 
system,  calculation  of  book  and  tax  depre- 
!  ciation,  payment  of  fixed  asset  invoices  and 
I  more. 

I  This  is  an  excellent  career  opportunity  to 
j  join  a  dynamic  and  growing  company.  Cnhi 
!  offers  a  competitive  compensation  and  ben- 
i  efits  package.  Qualified  applicants  should 
;  submit  a  resume  with  salary  history  and  ref- 
!  erences  to: 

;  Lynn  0.  Pearson,  Sr.  VP/Controller 
CNHI 

3500  Colonnade  Parkway,  Suite  600 
Birmingham,  AL  35243. 

Email:  lpearson@cnhi.com 
I  Equal  Opportunity  Employer 
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ADMINISTRATIVE 

EXECUTIVE  DIRECTOR 
The  Society  of  Professional  Journalists,  the 
nation’s  largest  journalism  group,  with  new 
headquarters  in  Indianapolis,  seeks  an  ex¬ 
ecutive  director.  Requirements:  An  experi¬ 
enced  association  manager  with  success  in 
building  membership  and  diversifying  finan¬ 
cial  support.  Responsible  for  annual  con¬ 
vention,  regional  workshops,  national 
awards  programs,  monthly  magazine.  Also 
serves  as  executive  director  of  SDX  Foun¬ 
dation.  Journalism  experience  helpful  but 
not  required.  Send  cover  letter,  resume, 
references  and  salary  requirements  by  De¬ 
cember  7  to  Robert  Leger,  SPJ  Search 
Committee  Chair,  Springfield  News-Leader, 
651  Boonville,  Springfield,  MO  65806. 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital- 
backed).  This  IS  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

PUBLISHER 

Publisher  in  Hermiston,  OR  Western  Com¬ 
munications,  Inc.  is  seeking  a  Publisher  for 
its  Hermiston,  Oregon  weekly  newspaper. 
Successful  candidates  must  have  strong 
newspaper  advertising  experience,  person¬ 
al  selling  and  management  skills,  ability  to 
train  and  lead  a  team.  Previous  newspaper 
publishing  experience  is  a  plus.  Interested 
candidates  respond  in  writing  to:  Sharlene 
Crabtree  Human  Resources  Director  West¬ 
ern  Communications,  Inc.  1777  SW  Chan¬ 
dler  Ave.  Bend,  OR  97701.  Phone 
(541)382-1811.  You  may  respond  by 
E-mail  to:  sharlene@bendbulletin.com. 

Visit  www.bendbulletin.com  for  information 
on  Western  Communications. 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
The  Omaha  World-Herald,  (200,000  daily, 
260,000  Sunday),  is  seeking  an  experi¬ 
enced,  results-oriented  sales  manager  to 
lead  a  sales  staff  of  10  sales  professionals 
in  retail  advertising.  You  would  join  an  ener¬ 
getic  sales  management  team  working  in  a 
can-do  environment.  The  Omaha  World- 
Herald  is  employee-owned  with  market  pen¬ 
etration  which  ranks  among  the  highest  in 
the  nation.  This  position  offers  a  competi¬ 
tive  salary  and  benefits  program. 

Send  resume  by  mail  to: 

Diana  Condon,  Omaha  World-Herald 
World-Herald  Square,  Omaha,  NE  68102 
Or  FAX  to:  (402)  346-5209 
E-mail:  condon@owh.com 

GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


Editor  &  Publisher 
mail,  fax,  or  e-mail  line 
advertising  copy 


ADVTIRTISING 


CLASSIFIED  PROFESSIONAL 
New  England  Newspapers,  Inc.  needs  a 
full-time  innovative,  results  proven  sales 
manager.  Applicants  must  have  thorough 
knowledge  of  phone  room  sales  strategies 
and  outside  sales  experience  with  automo¬ 
tive  and  real  estate  accounts.  PPI  system 
experience  is  a  plus.  Position  supervises  a 
classified  staff  of  eight  and  is  the  number 
two  executive  in  an  advertising  department 
of  18.  We  are  located  in  the  Berkshires  of 
Western  Massachusetts. 

Send  resume  and  cover  letter  to: 

Human  Resources  Manager 
P.O.  Box  1171 
Pittsfield,  MA  01202 
Or  E-mail  to:  Ashank@BerkshireEagle.com 

RECRUITMENT  SALES  MANAGER 
Greater  Philadelphia  Newspapers 
CalkinsMedia  Co. 

Greater  Philadelphia  Newspapers  seeks  an 
experienced  recruitment  advertising  sales 
representative  to  kick-off  a  new  sales  initia¬ 
tive.  Our  next  hire  will  have  a  minimum  of  3 
years  experience  selling  newspaper  adver¬ 
tising  and/or  on-line  recruitment 
advertising.  We  offer  a  comprehensive 
compensation  package,  as  well  as  the  op¬ 
portunity  to  realize  your  career  goals. 

Please  forward  resumes  to: 

Lynn  Orr,  c/o  Burlington  County  Times 
4284  Route  130,  Willingboro,  NJ  08046 
lorr@calkinsnewspapers.com 
EEOC 

UNITED  PRESS  INTERNATIONAL 
We  are  seeking  aggressive  and  experi¬ 
enced  sales  representatives  who  have  pre¬ 
vious  experience  selling  news  content  to 
the  news  media  industry,  with  particular 
emphasis  on  newspapers.  Candidates  must 
be  familiar  with  the  editorial  process  and 
news  content  flow  within  newspapers.  Can¬ 
didates  will  also  have  a  minimum  of  5  years 
experience  selling  content  to  newspapers 
as  well  as  proven  skills  in  product  pack¬ 
aging,  negotiating  and  closing  contracts. 

We  offer  a  competitive  compensation  pack¬ 
age.  Please  submit  your  resume  including 
E-mail  address  to  Resumes@upi.com. 

UPl  is  an  EOE  employer 

EXPERIENCED  Advertising  Sales  Manager 
needed  for  Pittsburgh’s  25  year  old 
Pennysaver,  Direct-mailed  weekly  with 
700,000  circulation.  Must  be  a  creative, 
aggressive,  hands-on  manager  who  wants 
to  help  us  kick  it  up  a  notch  for  the  next  25 
years.  Attractive  salary,  commission  and 
benefit  program  for  the  right  candidate. 
Send  resume  in  confidence  to: 

Ted  Benson,  Publisher 
The  Pennysaver 

460  Rodi  Road,  Pittsburgh,  PA  15235 
Or  E-mail:  tbenson2@hotmail.com 
Or  Fax:  (412)  243-9182 


,\dvt;rtising 


RETAIL  ADVERTISING  MANAGER 
The  Louisville  Courier  Journal,  the  largest 
newspaper  in  Kentucky,  is  seeking  a  retail 
advertising  manager.  Louisville  is  a  growing 
market  that  consistently  makes  the  list  of 
America’s  top  livable  cities.  The  Courier 
Journal,  a  Gannett  newspaper,  enjoys  some 
of  the  best  market  penetration  of  any  met¬ 
ropolitan  newspaper  in  the  country. 

This  person  should  have  five  years  of  news¬ 
paper  sales  management  with  a  consistent 
track  record  of  growing  year-over-year  reve¬ 
nues.  Candidates  should  be  able  to  show 
how  they  created  new  initiatives  and  pro¬ 
grams  and  brought  them  to  market.  Re¬ 
quirements  include  strong  analytical  and 
forecasting  skills  and  the  ability  to  motivate 
a  30person  sales  staff. 

Responsibilities  include  not  only  ROP  and 
pre-print  revenue,  but  also  Internet  selling 
and  direct  mail.  If  you  think  you’re  the  right 
person  to  move  into  this  fast-paced 
position,  send  resume  and  cover  letter  to: 
Paula  Warman,  Employee  Relations  Manager 
The  Courier-Journal 
P.O.  Box  740031 
Louisville,  KY  40201-7431 
E-mail:  pwarman@louisvil.gannett.com 
Or  Fax:  (502)  5824560 


CIRCULATION 


CIRCULATION  MANAGER 
The  Peoria  Journal  Star,  a  wholly  owned 
subsidiary  of  the  Copley  Press,  is  offering  a 
challenging  opportunity  for  an  experienced 
Circulation  Manager. 

A  strategic  thinker  with  strong  marketing 
background  is  needed  to  lead  the 
circulation  sales  and  delivery  functions  of 
The  Peoria  Journal  Star.  We  are  a  daily 
newspaper  serving  Central  Illinois  with  cir¬ 
culation  of  70,000  daily  and  90,000  Sun¬ 
day. 

This  challenging  position  includes  responsi¬ 
bility  for  development  of  departmental 
goals  and  strategies,  review  of  departmen¬ 
tal  performance  relating  to  goals  and  strat¬ 
egies,  and  budgeting. 

Applicants  will  need  marketing  and  manage¬ 
ment  experience,  comprehensive  newspa¬ 
per  circulation  experience,  knowledge  of 
ABC  rules,  and  excellent  communication 
and  interpersonal  skills.  Candidates  holding 
college  degrees  are  preferred. 

The  Peoria  Journal  Star  offers  a 
competitive,  comprehensive  benefit  plan, 
including  health,  dental,  vision  and  life  insur¬ 
ance  plans,  pension  plan  and  401(k)  plan. 
Send  cover  letter,  salary  requirements  and 
resume  to: 

Human  Resources  Department 
Journal  Star 
One  News  Plaza 
Peoria,  IL  61643 
Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Record,  a  22,000  circulation,  7-day 
Journal  Register  Company  newspaper  in 
Troy,  New  York  seeks  an  experienced  cir¬ 
culation  professional  who  will  lead  by  exam¬ 
ple.  Ideal  opportunity  for  an  energetic,  crea¬ 
tive  leader  to  increase  sales,  inspire  team¬ 
work  and  apply  sales,  marketing  and  cus¬ 
tomer  service  skills.  This  individual  will  be  a 
key  member  of  the  executive  staff  that  re¬ 
ports  directly  to  the  Publisher.  The  Journal 
Register  Company,  a  leading  U  S.  newspa¬ 
per  publishing  company  that  owns  23  dai¬ 
lies,  and  197  non-daily  publications,  offers 
competitive  compensation  and  benefits 
package  and  the  opportunity  to  advance 
within  the  group.  Please  E-mail  your  resume 
and  salary  history  to: 

Fred  Fedesco,  Publisher 
ffedesco@journalregister.com 

CIRCUUTION  DIRECTOR 
Cox  newspaper  in  East  Texas  seeks  experi¬ 
enced,  hands-on  circulation  director.  Circu¬ 
lation  17,000  Sunday,  15,(XK)  daily.  Also 
oversight  of  second  daily  of  9,000  average 
paid.  Good  markets.  Total  staff  of  7 
fulltime,  6part-time.  Competitive  salary  and 
benefits.  Send  cover  letter  and  resume  to 
Publisher,  Lufkin  Daily  News,  Box 
1089,  Lufkin,TX  75902-1089,  or  E-mail: 
bgaudet@coxnews.com 


EDITORIAL 


CHIEF  COPY  EDITOR 

Idaho  State  Journal,  17,500  AM,  seeks 
lead  copy  editor.  Opportunity  to  step  into 
leadership  position.  Daily  newspaper  experi¬ 
ence  required,  along  with  solid  editing, 
headline-writing,  proofing  skills,  commit¬ 
ment  to  deadline  performance.  Innovative 
paper,  university  town,  mountains,  trout 
streams,  etc.  Steve  Miller,  m.e.,  (208) 
239-3121;  smiller@journalnet.com;  P.O. 
Box  431,  Pocatello,  ID  83204. 

CITY  EDITOR 

The  Centre  Daily  Times,  a  26,000- 
circulation  daily  Knight  Ridder  newspaper, 
is  looking  for  an  organized,  team-oriented 
leader  to  fill  the  position  of  City  Editor.  The 
ideal  candidate  will  be  able  to  determine 
priorities  for  coverage,  assign  stories  and 
supervise  the  work  of  the  local  news  repor¬ 
ting  staff.  A  Bachelor’s  degree  and  five 
years  newspaper  experience,  including  re¬ 
porting  and  copy  editing,  are  required.  In 
return,  we  offer  a  comprehensive  benefits 
package  that  includes:  health  care,  paid  va- 
cations/holidays,  life  insurance.  401(k)  and 
stock  purchase  plans.  Send  resume  and 
clips  to:  Human  Resources,  CENTRE  DAILY 
TIMES.  P.O.  Box  89,  State  College,  PA 
16804.  FAX:  (814)  238-7603  or  E-mail: 
cdtjobs@centredaily.com 

MENNONITE  MISSION  NETWORK,  the  mis¬ 
sion  agency  of  the  Mennonite  Church  USA 
with  offices  in  Elkhart,  IN.  Harrisonburg,  VA, 
and  Newton,  KS,  is  seeking  fulltime  candi¬ 
dates  as:  NEWS  EDITOR/SENIOR  WRITER/ 
PHOTOGRAPHER  (Includes  international 
travel)  and  WEBMASTER/EDITOR. 

For  more  information,  visit  our  web  site. 

www.MennoniteMission.net 
To  apply,  contact  Rachel  Stotlzfus,  500  S. 
Mam  Street,  Box  370,  Elkhart,  IN 
465150370;  (219)  294-7523.  Or  E-mail: 

StaffRecruitment@MennoniteMission.net 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- nieetini^  place. - 
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EDITORIAI. 


FEATURES  EDITOR 

The  Herald  News,  a  38,000-circulation  daily 
in  northeastern  New  Jersey,  just  25 
minutes  from  Times  Square,  seeks  a 
bright,  energetic,  experienced  editor  to 
overhaul  our  features  pages  and  help  us  ! 
win  new  readers.  We  serve  a  vibrant,  multi-  : 
cultural  community  that  yearns  for  creative, 
engaging  stories  and  eye-catching  layout.  ; 
Our  features  editor  will  usher  in  a  sweeping  ' 
redesign,  build  a  nine-member  team  of  tal-  ' 
ented  writers  and  editors,  and  make  our 
pages  radiate  with  the  richness  of  local  cul¬ 
ture. 

We  are  intent  upon  winning  new  readers 
among  our  local  immigrant  and  minority 
communities,  while  at  the  same  time 
holding  onto  our  long-time  loyalists.  To  sue-  ! 
ceed,  we  must  revolutionize  our  features  j 
pages,  double  production  of  weekly  sec-  ' 
tions  and  give  our  reader  timely,  relevant  : 
stories,  enticingly  packaged.  Our  daily  com¬ 
petition  is  the  toughest  in  the  state;  our  big¬ 
gest  challenge  is  to  transform  our  pages 
and  to  win  the  hearts  of  new  readers. 

The  editor  we  seek  will  have  a  strong  news 
background  and  a  belief  that  great  feature  ! 
writing  begins  with  strong  reporting;  proven  i 
ability  to  work  effectively  with  photo  and  art 
departments;  and  solid  supervisory  experi¬ 
ence.  The  best  candidates  will  be  brimming 
with  fresh  ideas,  be  adept  at  planning  and 
assigning,  and  have  a  gift  for  making  words  ; 
and  pictures  come  alive  on  the  page. 

Please  send  resume,  clips,  including  page 
designs;  salary  history  and  references  by  , 
December  15  to  Stephen  McCarthy,  man-  i 
aging  editor/assignment.  Herald  News,  One  ■ 
Garret  Mountain  Plaza,  CN  473,  West  Pat-  i 
erson,  NJ  07424-0473.  ^ 

MANAGING  EDITOR 

The  Northfield  (Minnesota)  News,  a  5,000  , 
circulation  twice  a  week  newspaper  located  ^ 
an  hour  south  of  the  Twin  Cities,  is  looking 
tor  a  newsroom  leader.  We  are  seeking  a 
lournalist  who  knows  how  to  produce  a 
compelling,  reader-friendly  newspaper  that  ; 
reaches  all  levels  of  a  community  in  an  at-  ' 
tractive,  vibrant  format.  Our  ideal  candidate 
will  have  a  proven  track  record  of  excellence 
in  community  journalism  and  a  desire 
to  grow  in  the  industry.  The  News  is  a  fully 
paginated,  four-color  newspaper  with  a 
news  staff  of  8.  The  managing  editor  re¬ 
ports  to  the  publisher  and  editor,  is  a  key 
component  of  the  management  team,  and 
interacts  with  peers  at  nearbv  sister  daily 
and  weekly  newspapers  sharing  common 
ownership.  Northfield  is  the  home  of  two 
four-year  nationally  recognized  private  col-  , 
leges,  diversified  industry,  and  a  sophisti-  ! 
cated  and  rich  array  of  news  coverage  op¬ 
portunities.  Candidates  should  write  or 
e-mail  a  letter  of  introduction,  resume  and 
three  professional  references  to:  Renee 
Huckle  Pranger,  editor  and  publisher,  115 
W.  Fifth  St.,  Northfield,  MN  55057. 

E-mail:  rpranger@northfieldnews.com 
The  news  is  an  equal  opportunity  employer. 

PUBLICATIONS  MANAGER  needed  for  non-  ’ 
profit  golf  association.  Qualifications:  ' 
Graphic  design,  page  layout,  news  writing, 
editing,  expert  with  Macintosh  Quark,  Pho¬ 
toshop  and  Illustrator.  Send  resume  and 
portfolio  to  Rob  Coleman,  AJGA,  1980 
Sports  Club  Drive,  Braselton,  GA  30518. 

Visit  our  Web  site  at  www.ajga.org 


EDITORIAL 


NEWS  EDITOR 

Take  charge  of  a  first-cabin,  fun-loving  crew 
of  desk  editors  on  the  State/Worid  Desk  of 
The  Salt  Lake  City  Tribune,  Utah’s  largest 
and  only  statewide  newspaper.  You  and  a 
colleague  run  a  16-person  desk  operation, 
putting  The  Tribune  to  bed  at  midnight.  DTI 
experience  a  plus,  but  pagination  experi¬ 
ence  and  inclination  toward  same  required. 
Foremost,  we  want  a  wordsmith  and  leader 
We  set  agendas.  The  Tribune  tackles  any 
story  and  enjoys  institutional  credibility  in  a 
newsy  state,  so  we  must  edit  and  present 
effectively.  Judge  for  yourself,  if  you  get 
called  for  an  interview.  Salary  $50-55M,  de¬ 
pending  on  experience  and  skills,  good 
benefits  and  401(k)  with  6%  match.  Utah  is 
an  interesting  state,  possessing  great  natu¬ 
ral  beauty  and  outdoor  experiences.  Send 
your  letter  of  application,  resumes  and  rele¬ 
vant  material  by  Dec.  6  to:  Editor  James  E. 
Shelledy,  The  Salt  Lake  Tribune,  143  S. 
Main,  Salt  Lake  City,  UT  84111.  An  initial 
call:  (801)  257-8700  or  E-mail: 

mwestley@sltrib.com 

SPORTS  COPY  EDITOR  sought  for  a  desk 
committed  to  producing  a  top-notch  sports 
section.  We're  looking  for  Quark-sawy  edi¬ 
tors  with  an  eye  for  design,  a  wordsmith's 
touch  with  copy  and  a  record  of  meeting 
tough  deadlines.  Minimum  12  months'  daily 
experience.  The  Herald  News  is  a  38,000- 
circulation  daily  in  northeastern  New 
Jersey,  just  25  minutes  from  Times 
Square.  Competitive  salaries,  excellent  ben¬ 
efits.  Send  your  resume,  references,  salary 
history  and  work  samples  to:  Kathie 
Adams,  Assistant  Managing  Editor,  Herald 
News,  One  Garret  Mountain  Plaza,  CN  473, 
West  Paterson,  NJ  07424. 

E-mail:  adamsk@northjersey.com 

STAFF  WRITER 

New  Times,  the  nation’s  largest  publisher 
of  alternative  newsweeklies,  has  an  immedi¬ 
ate  opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understands  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St.  Lou¬ 
is,  Kansas  City  and  Oakland.  We  offer  com¬ 
petitive  salaries  and  benefits.  Qualified  ap¬ 
plicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

THE  RUSSIA  JOURNAL 
www.russiajournal.com 
An  English  language  business  weekly  pub¬ 
lished  in  Moscow  and  Washington,  DC, 
needs  for  Moscow,  versatile  Business  Fea¬ 
tures  Editor  and  Reporters.  Must  be  able  to 
handle  big  workload  and  meet  deadlines. 
Journalism  experience  and  basic  Russian- 
language  skills  necessary. 

Apply  by  Fax  01 1-7095-959-2408 

Or  E-mail:  sdg@russiajournal.com 


EDITORIAL 


EXECUTIVE  EDITOR 

Needed  for  small  community  daily  Arizona 
newspaper.  Excellent  benefits.  EEOE. 

Please  reply  to: 

Box  2428,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ELECTRICAL  MAINTENANCE 


MAINTENANCE  ELECTRICIAN 
Launch  a  new  product  every  morning!  Be  in¬ 
volved  with  a  product  that  customers  know, 
trust  and  use.  Every  week  the  San  Jose 
Mercury  News  reaches  3  out  of  4  adults  in 
Silicon  Valley.  We  are  part  of  Knight 
Ridder,  Inc.,  the  nation’s  second  largest 
newspaper  organization  publishing  32  daily 
newspapers  in  28  cities  in  17  states. 

We  currently  have  an  open  position 
for  Maintenance  Electrician.  In  this  role, 
you  will  perform  maintenance,  rou¬ 
tine/emergency  repairs  to  electrical,  elec¬ 
tronic,  electropneumatic/hydraulic  newspa¬ 
per  equipment,  participate  in  equipment  in¬ 
stallation  and  additional  projects  as 
needed.  The  ideal  candidate  will  have  at 
least  4  years  experience,  the  ability  to  lift 
up  to  70  lbs,  and  work  any  shift  on  a  24x7 
operation.  This  position  requires  experience 
in  high  voltage  motor  control,  electrical  con¬ 
struction,  instrumentation  and  PLC  control. 
Must  have  basic  electrical  and  electronic 
circuit  knowledge.  Supervisory  experience 
is  a  plus.  No  relo. 

We  offer  competitive  salaries,  comprehen¬ 
sive  benefits,  including  medical,  dental, 
401(k),  employee  stock  purchase,  and  pen¬ 
sion  plans,  and  up  to  5  weeks  annual  vaca¬ 
tion.  For  immediate  consideration,  please 
E-mail  your  resume  to: 

jobs@sjmercury.com.  EOE. 


INFORMATION  SYSTEMS 


VP  OF  INFORMATION  SYSTEMS 
The  dynamic  LA  Newspaper  Group  is  look¬ 
ing  for  a  highly  skilled  executive  to  craft  a 
vision  and  bring  out  the  best  in  their  staff 
located  in  our  6  Greater  LA  area  daily  news¬ 
papers.  Qualified  candidates  will  have  10 
years  executive  level  experience  in  putting 
a  vision  into  action  and  in  the  field  of  Infor¬ 
mation  Systems  and  a  bachelor’s  degree  in 
Computer  Science  or  comparable  knowl¬ 
edge  and  experience.  Newspaper  industry 
experience  is  required.  We  offer  a  competi¬ 
tive  salary  and  benefit  package.  Please 
send  your  resume  to:  Jim  Janiga,  LANG, 
21221  Oxnard  Street,  Woodland  Hills,  CA 
91367.  E-mail:  jim]aniga@aol.com. 


PRESSROOM 


PRODUCTION  -  PRESS  OPERATOR 
We  are  seeking  an  experienced  press  oper¬ 
ator,  whose  primary  responsibilities  will  be 
preparing  the  presses  for  operation,  main¬ 
taining  print  quality,  post-press  clean-up 
and  press  maintenance.  Candidate  should 
be  a  skilled  press  operator  with  prior  expe¬ 
rience  in  pressroom  operations  or  flexo 
printing.  Must  be  willing  to  work  night, 
weekend  and  holiday  shifts.  Excellent  pay 
and  benefits.  Interested  applicants  should 
send  their  resume  to  Human  Resources, 
Akron  Beacon  Journal,  44  E.  Exchange 
Street,  Akron,  OH  44328.  EOE 


PRESSROOM 


PRINTING  OPERATIONS  MANAGER 
Regional  metropolitan  newspaper  is  looking 
for  a  quality-conscious,  hands-on  highly  ex¬ 
perienced  manager  for  its  press 
operations.  Responsibilities  include  all  print¬ 
ing,  plate  room,  and  warehouse  manage¬ 
ment.  Manager  will  be  responsible  for  all 
quality,  productivity,  and  financial  matters 
in  the  department. 

Qualifications  include  ten  or  more  years  in  a 
metropolitan  daily.  Offset  experience  re¬ 
quired.  Successful  candidate  will  have  ex¬ 
cellent  oral  and  written  communication,  and 
computer  skills,  and  experience  with  budg¬ 
eting  and  preparing  financial  projections. 
Position  offers  an  excellent  compensation 
package  including  a  matching  401(k)  plan, 
medical,  dental,  vision,  life  insurance,  and 
long-term  care  insurance.  Mail  resume  and 
salary  requirements  in  confidence  to: 

Box  2340,  Editor  &  Publisher 
770  Broadway,  7th  Flocr 
New  York,  NY  10003 

IMMEDIATE  OPENING  for  experienced 
pressman  to  run  a  10-unit  Goss  Community 
press.  The  ideal  candidate  will  provide 
hands-on  supervision  of  the  press  crew, 
must  be  strong  with  process  color  and  ex¬ 
hibit  a  high  degree  of  mechanical  aptitude 
on  press  equipment.  Excellent  community, 
reasonable  working  hours,  great  working 
environment,  excellent  pay  and  benefits. 
Send  resume  to  Georgetown  Newspapers, 
1481  Cherry  Blossom  Way,  Georgetown, 
KY  40325.  Fax  (502)  863-6296  or  E-mail: 

mscogin@news-graphic.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $12.75  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$139.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  $11  70  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$139,00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $59  00  per  week  in 
addition  to  black  and  white  display 
rates  Frequency  discounts:  For 
both  line  and  display  ads,  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes:  $25.00  per 
insertion;  counts  as  two  lines  of  copy. 
The  identity  of  box  holders  cannot 
be  revealed.  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads:  we  are  not  respon¬ 
sible  for  the  recovery  of  samples 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date 


wwwedi  torandpublisher.com 


C4  EDITOR*  PUBMSHKR  CLASSIFIEDS  N  O  V  K  M  B  E  R  2  6,  200 1 


Phone:  1-888-825-9149  CLAHIFIEO  ADVERTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLlSHER.COM  •  HPREUSS@EDITORANDPUBLlSHER.COM 


-HELP  WANTED- 


PRODUCTION/TECH 

PRODUCTION  MANAGER 
The  Jerusalem  Post,  one  of  the  world’s 
most  prestigious  newspaper  titles,  is  seek¬ 
ing  a  Production  Manager  for  its  Jerusalem 
facility.  We  are  seeking  someone  of  proven 
and  effective  management  capability,  com¬ 
petent  in  cost  control,  able  to  determine 
how  to  improve  production  efficiency  and 
implement  better  procedures  to  reduce 
waste  and  increase  press  output.  In  addi¬ 
tion,  this  person  must  be  familiar  with  prop¬ 
er  maintenance  procedures.  Above  all 
he/she  must  be  able  to  evaluate  the  staff 
reporting  to  him/her;  both  financially  and 
professionally  and  will  report  directly  to  the 
Publisher  and  CEO. 

In  order  to  obtain  an  interview,  a  candidate 
should  have  no  less  than  10  years  experi¬ 
ence  in  either  a  daily  newspaper  production 
environment  or  a  cold-set  web-offset  com¬ 
mercial  printing  operation.  Ideally  he/she 
should  have  been  a  pressman,  or  have  de¬ 
monstrable  “hands-on”  press  running  experi¬ 
ence.  Candidate  should  also  have  between 
5  -  7  years  experience  in  a  production 
management  position.  Furthermore,  candi¬ 
date  needs  basic  press  related  computer 
skills  and  needs  to  know  about  editorial  and 
advertising  page  processes  including  scan¬ 
ning,  color  production  and  quality  control 
procedures. 

Compensation  and  benefits  are  extremely 
competitive.  If  you  are  prepared  for  the  pro¬ 
fessional  and  personal  opportunity  of  a  life¬ 
time  please  send  resume  and  references 
to: 

Production  Manager  Competition 

The  Jerusalem  Post 
Suite  334 

401  N.  Wabash  Ave. 

Chicago,!  60611 
E-mail :  stephen@jpost.co.il 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
tew  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER’S  CONSULTANT 
Can  help  fix  any  problems  in  circulation,  ad¬ 
vertising,  editorial  and  administration,  or 
pre-press  to  print.  Able  to  re-energize  oper¬ 
ations  or  start-up  new  editions/publications 
and  tram  personnel  to  turnkey  status.  AvaiF 
able  for  short-  or  long-term  projects  as  the 
publisher’s  right  hand.  Over  thirty  years  ex¬ 
perience  in  daily,  weekly,  and  TMC  publica¬ 
tions.  All  services  confidential. 

Call  Michael  Bradley  at  (508)  563-2835 
Or  E-mail:  mbradley.capecod@verizon.net 


ADVERTISING 


QUINTESSENTIAL  Advertising  Director  with 
20-year  track  record  in  major  newspaper 
markets.  Former  Gannett  AD  with  a  reputa¬ 
tion  as  an  aggressive  and  agile  competitor 
with  leadership  skills  that  inspire  staff  to 
consistently  achieve  revenue  goals  even  in 
tough  economic  times.  Strengths:  resource 
allocation,  strategic  marketing,  financial 
analysis.  Contact:  robwest55@home.com 
or  call:  (610)872-1793. 


PUBLIC  REIATIONS 


Public  Relations 


Public  Affairs  Officer 

#0218001.  GG-i:V14 
Salan  Ran^e:  S64.800  -  S99..)48 

(includes  locality  adjustment) 

The  U.S.  Nuclear  Regulatory  Commission  has  an  opening  for  a  Public 
Affairs  Officer  in  its  regional  office  located  in  Lisle,  Illinois.  Applicants 
should  have  at  least  four  years’  news  reporting  or  public  affairs  experience 
dealing  with  nuclear,  scientific,  or  technical  matters  and  be  able  to  quickly 
explain  complex,  technical  information  in  plain  language.  Ability  to  work 
independently  and  excellent  communication  skills  are  required.  Degree  in 
Journalism,  English,  or  a  related  fielo  is  desirable  with  progressively 
responsible  experience  in  journalism  or  public  affairs.  Knowledge  of  the 
nuclear  field  or  NRC  preferred. 

Interested  individuals  should  submit  an  application  by  December  21, 
2001,  with  a  resume  and  salary  history  to;  Dawn  Moss,  Human 
Resources  Team  Leader,  Dept.  A-2273,  Mail  Stop  0-3-E17A,  U.S. 
Nuclear  Regulatory  Commission,  Washington,  DC  20555  Please  refer  to 
Vacancy  Announcement  #0218001.  For  additional  information  and  a  copy 
of  the  vacancy  announcement  visit  our  website  at:  www.nrc.gov  or  call 
(301)415-3969. 


U.S.  NUCLEAR 
REGULATORY 
COMMISSION 


An  equal  opportunity  employer,  M/F/DAf 
U.S.  citizenship  required. 


-POSITIONS  WANTED- 


EDITORIAI. 


VERSATILE,  EXPERIENCED  EDITOR  with 
hands-on  capabilities,  looking  for  newsroom 
management  role,  or  opportunity  in  corpo¬ 
rate  communications.  Will  bring  25  years 
experience  and  an  extensive  network  of  me¬ 
dia  contacts  throughout  the  U.S.  Seasoned 
professional  with  top-tier  newspa¬ 
per/magazine  leadership  roles  in 
NYC/Chicago.  References  available.  New 
York  area  preferred. 

E-mail:swyahn@yahoo.com 


the  newspaper  industry  's 
- MEETING - 


888.825.9149 


PRODUCTION/TECH 

ACCOMPLISHED  production  professional, 
new  to  South  Florida,  seeks  challenging  po¬ 
sition  which  will  utilize  strong  supervisory 
and  interpersonal  skills.  Highly  knowledgea¬ 
ble  in  all  phases  of  pre-press  operations, 
printing,  and  binding.  Strong  budgeting  and 
estimating  background,  with  excellent  or¬ 
ganizational  and  administrative  skills.  Rec¬ 
ognized  for  ability  to  maximize  resources, 
cut  time  to  publication  while  delivering 
highest  quality  product.  Interested  parties: 
E-mail  shulik@aol.com 
Or  call  (561)  738-7864 


_ CIRCULATION _ 

EXPERIENCED  hands-on  CIRCULATOR  avaiF 
able  immediately  in  New  York. 

Phone/Fax  (631)  588-2735 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


SALES 


ACCOUNT  MANAGER 
Corporate  Business  to  Business  Sales 
West  Coast  RegionCaldornia  Based 
Major  newspaper  publisher  and  distributor 
has  exciting  Corporate  Sales  opportunity  on 
its  National  Sales  Staff.  We  seek  a  results 
oriented  individual  who  can  help  expand 
new  readership  through  print,  electronic 
and  sponsorship  programs  by  calling  on 
corporations  throughout  the  Western 
United  States.  The  person  in  this  job  will 
build  strategic  alliances  with  corporations, 
key  partners  and  work  with  independent 
wholesalers  to  develop  the  high  potential 
business  to  business  market  segment.  Re¬ 
sponsibilities  include:  Prospect  and  build  re¬ 
lationships  inside  corporations  in  an  effort 
to  continually  expand  the  program  base. 
Identify  and  cultivate  relationships  with  stra¬ 
tegic  partners  in  the  region.  Ensure 
ongoing  reporting  of  business  progress. 

The  successful  candidate  must  be 
organized,  flexible  and  self-motivated,  able 
to  handle  multiple  projects/accounts  and 
meet  varying  deadlines.  Should  have  ability 
to  develop  and  maintain  relationships  with 
top-level  decision-makers.  He  or  she  must 
demonstrate  the  ability  to  work  independ¬ 
ently  and  creatively  and  have  good  interper¬ 
sonal  skills;  create,  present  and  execute 
sales  and  marketing  plans  to  drive  new 
business.  Knowledge  and  experience  in 
newspaper  sales  and  distribution  is  helpful 
but  not  required.  Requires  extensive  travel 
throughout  territory.  A  college  degree  re¬ 
quired  plus  three  to  five  years  of  direct 
sales  and  marketing  experience.  Must  have 
strong  computer  skill  and  proficiency  in  Mi¬ 
crosoft  Office  applications. 

We  offer  a  competitive  salary  range,  partici¬ 
pation  in  the  sales  bonus  incentive  program 
and  an  outstanding  benefits  program.  A  car 
allowance  is  provided.  Interested 
candidates  are  invited  to  respond  in  confi¬ 
dence  stating  salary  history  and  require¬ 
ments.  Send  resumes  to: 

rickis@nytimes.com 
(word  documents  preferred) 

Fax:  (972)  377-0045 
American  Office  Centers 
c/o  The  New  York  Times 
2591  Dallas  Parkway,  Suite  300 
Frisco.  TX  75034 
We  are  an  EEO  employer 


ADVERTISERS 

For  Space/materiat 
deadlines  coll 
Michele  MacMahon  at 
646.654.5303 


@  visit  our  website  (S> 
www.editorandpublisher.com 


Editor  &  Publisher 
mail,  fax,  or  e-mail  line 
advertising  copy 


"One  of  the  hardeM  thin)’.',  in  life  is  havini; 
words  in  your  art  that  you  ean't  utter 

-James  Farl  Jones,  at  tor.  IWJ 


www.edltorandpublisher.com 
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ATTENTION  EXHIBITORS 


It's  Almost  Show  Time. 

It's  also  budget  time  and  the  bottom  line  means  maximizing  every  dime  spent 
So  which  Newspaper  show  provides  the  best  prospects, 
qualified  leads  and  decision-makers? 

Line  by  line,  there's  no  comparison  if  you  ask  past  INC  show-goers .  .  . 


'The  INC  is  not  only  well-organized  and  operationally  easier  than  most  of  the  other 
shows  we  attend,  it  also  puts  us  in  front  of  a  large  number  of  prospects!" 

Morgan  Wells,  rut 


"The  INC  is  one  of  our  must-attend  trade  shows  each 
year.  We  get  to  meet  with  the  people  we  want  to 
meet  -  the  decision  makers  -  and  always  come  out 
of  the  show  with  a  good  number  of  qualified  leads. 
WeVe  already  signed  up  for  2002!" 

Jeff  Nelson,  • 


;  .  .  our  booth  was  buzzing  the  whole  show!  We  signed  clients  on  the  spot  for  sites  that 
now  offer  rich  content.  The  (INC)  conference  provided  us  vrith  the  venue  to  connect  the 
right  products  with  the  right  people. " 

Deb  Dreyfuss-Tuchman,  '  ' 
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Reflecting  EFFECTS  Media  Reporting  newspaper 
of  the  Sept.  11  terrorist  advertising  indices  declined  in 

attacks  on  America,  all  September,  even  though  the 
fourofthefyP/Competitive  month  had  five  Sundays  this 


EFLECTING  EFFECTS 


year  and  only  four  last  year. 

For  the  month,  the  retail 
index  was  down  22%;  the  clas¬ 
sified  index,  13%;  the  national 


index,  10%;  and  the  insert 
index,  1%.  For  the  year,  retail 
was  down  15%;  classified,  12%; 
national,  8%;  and  inserts,  6%. 


THE  SEPTEMBER  E&P/CM  NEWSPAPER  ADVERTISING  INDICES 


RETAIL  ROP  ADVERTISING  INDEX 


NATIONAL  ROP  ADVERTISING  INDEX 


JAN  FEB  MAR  APR  MAYJUN 

2000  10000  9493  10822  10597  10697  102  74 

■  2001  8877  9619  9939  9403  9814  9930 


NATIONAL  CATEGORIES 

no 

SEP 

Airlines 

-18% 

-54% 

Auto  Dealer  Associations 

18% 

4% 

Banks/Credit  Cards 

■16% 

■26% 

Computers  h  Software 

-8% 

-72% 

Corporate/Offke/Other 

8% 

175% 

Factory  Automotive 

-1% 

-17% 

Food  fc  Household 

-8% 

-24% 

Govemment/Political 

-10% 

40% 

Hotels  &  Resorts 

0% 

2% 

Insurance 

-25% 

21% 

Investments 

-34% 

-50% 

Mail  Order 

-34% 

-37% 

Motion  Pictures 

-17% 

-11% 

Travd  A  Tourism 

-16% 

-20% 

utilities  &  Communications 

-2% 

-4% 

JUL  AUG  SEP  OCT  NOV  DEC 

9293  9740  10266  116  17  10981  11386 

93  09  84  19  92  33 

National  ROP  Index 
VrO  -8%,  SEP  -10% 

Overall,  the  National  ROP 
(Run-of-Press)  Index  is  down 
for  the  year  to  date  as  it  declined 
in  September,  compared  with  the 
same  month  a  year  earlier,  even 
though  there  were  five  Sundays 
this  year  versus  four  last  year.  The 
biggest  gainer  was  the  Corporate/ 
Otfice/Other  category,  probably 
due  to  sympathy  ads  run  after 
the  Sept.  1 1  terrorist  attacks.  The 
biggest  loser  was  the  Computers 
&  Software  category. 


JAN  FEB  MAR  APR  MAY  JUN 


i  RETAIL  CATEGORIES  _|Vj^$EPj 

Apparel  &  Accessory  Stores  -18%  -24% 


Books  &  Stationery  Stores  -12%  -29% 


Computer  Stores 


Department  Stores  -7%  -19% 

Drug  Stores  75%  1 72% 

Furniture  &  Accessories  -7%  -12% 


Office  Supply  Stores  -56%  -78% 
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Retail  ROP  Index 
YTD  -15%,  SEP  -22% 

Despite  the  fact  there  were  five 
Sundays  in  September  this 
year  versus  four  in  the  same 
month  last  year,  the  Retail  ROP 
Index  sank  like  a  rock  —  with  the 
Sept.  11  attacks  a  probable  rea¬ 
son.  Every  category  was  down  in 
September,  except  the  Drug  Stores 
category,  which  was  up  signifi¬ 
cantly  for  the  month  and  remains 
so  for  the  year  to  date.  Declining 
the  most,  percentagewise,  was  the 
Office  Supply  Stores  category. 
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“We  see  lots  of  cartoons  from  various 
syndicates,  and  it’s  sort  of  startling  to  see 
how  several  cartoonists  will  come  up  with 
the  same  idea.  That  never  hap|>ens  with 
Bennett.”  He  adds  that  Bennett’s  cartoons 
are  “very  visual,  very  sculptural.  They  just 
jump  off  the  page  at  you.  You  don’t  see 
that  from  anyone  else.” 

Bennett,  who  worked  for  the 
St.  Petersburg  Times  from  1981  to  1994, 
has  been  a  Pulitzer  Prize  finalist  for  the 
past  three  years.  His  honors  include 
two  National  Headliner  Awards  and  three 
Robert  F.  Kennedy  Journalism  Awards. 

Finalists  for  recognition  as  Ei^P's 
editorial  cartoonist  of  the  year  included 
three  past  Pulitzer  winners:  Steve  Breen  of 
The  San  Diego  Union-Tribune  and  Copley 
News  Service,  Ann  Telnaes  of  Tribune 
Media  Services,  and  Signe  Wilkinson  of  the 
Philadelphia  Daily  News  and  Washington 
Post  Writers  Group.  0 

“Features  of  the  Year”  continues  on  page  18 


Bennett,  the  43-year-old 
son  of  a  military  man. 

Bennett’s  first 
post-Sept.  11  cartoon 
showed  the  smoking 
World  Trade  Center 
towers  with  an  American 
flag  as  part  of  their  sides. 
Then,  as  time  went  on,  his 
commentary  became  more 
nuanced.  For  instance, 
Bennett  did  one  cartoon  — 
titled  “The  Candlelight 
Vigil”  —  showing  a  wary 

- ,  —  Uncle  Sam  figure  hoping 

was  a  year  like  no  other.  Bennett  s  colorful  editorial  flame  on  his  wick 

,  -.1  .1  1  cartoons  have  a  unique  style.  ■  j  , 

It  began  with  the  final  won  t  ignite  hatred  and 

rumblings  of  the  hotly  contested  presiden-  ;  bigotry  in  a  besieged  America, 
tial  election,  and  is  ending  with  the  horrify-  Robert  Laird,  Op-Ed  page  editor  at  the 
ing  images  of  a  post-Sept.  11  world.  The  New  York  Daily  News  (one  of  Bennett’s 

Bush-Gore  deadlock  was  “.so  monumental,  100  client  papers)  lauds  the  cartoonist’s 
you  thought  it  could  never  be  topped.  Then  i  ideas  and  art.  “His  take  on  events  is  often 
you  get  something  that  eclipses  it,”  says  very  insightful  and  different,”  Laird  says. 


To  add  theTastest-growing  comic  strip  of 
the  year  to  your  comics  page,  call  Lisa  Klem  WilSon 

at  800-221-4816  or  212-293-8500. 


United  Feature  Syndicate 
Newspaper  Enterprise  Association 
WWW. comics. com 


United  Media 
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The  tales  of  man's  best  friends 


Special  Feature 

“My  Pet  World” 

Steve  Dale 

Tribune  Media  Services 

HEN  READERS  THINK  OF  PET 
features,  they  think  of  service 
information:  What  do  I  do 
when  Fido  won’t  stop  barking?  How  do 
I  get  Purrcy  to  stop  scratching  the  sofa? 

Steve  Dale  offers  that  kind  of  content, 
as  well  as  stuff  about  canine  cookbooks 
and  overgrown  bird  beaks.  But  it’s  his  re¬ 
porting  that  sets  him  apart  from  most 
other  animal  writers.  This  was  especially 
apparent  after  Sept.  11,  when  the  Tribune 
Media  Services  (IMS)  columnist  did  sev¬ 
eral  powerful  pieces  about  search-and- 
rescue  dogs  at  the  World  Trade  Center 
disaster  site,  about  pets  trapped  in  nearby 
apartments,  and  more.  These  were  among 


“My  Pet  World”  readers  get  a  balanced  diet  of  service  information  and 
heavily  researched  stories  —  including  poignant  post-Sept.  1 1  pieces. 

the  columns  that  made  “My  Pet  World”  jects  on  their  cell  f 
E^P's  special  feature  of  the  year.  Afterward,  he  n 

One  piece  profiled  a  dog  named  Servus,  ters  from  readers 
who,  when  sniffing  for  survivors,  stopped  they  could  help  th 
breathing  after  falling  into  ashlike  debris.  financially  and  in 
Dale  wrote  that  Chris  Christensen  “hauled  that  these  dogs  sti 
his  70-pound  partner  over  his  shoulders,  who,  like  fellow  T 


000 National  Press  Foundation 

AGENDAS  2002 

A  Free  Four-day  Seminar  for  Journalists  —  January  27-30,  2002 
In  the  Center  of  Washington,  D.C. 

1 5  F.xpcnses-Paid  Fellowships  Available 

Want  to  get  a  head  start  on  next  year’s  hottest  issues?  During  a  four-day  seminar,  some  of  the  nation’s 
top  experts  will  survey  a  selection  of  issues  likely  to  make  news.  This  seminar  is  a  highlight  of  NPF 
programming.  We  are  offering  15  fellowships,  including  airfare  and  hotel,  to  journalists  competitively 
selected  for  the  program  in  'X'ashington  from  January  27  -  30.  Speakers  will  include  officials,  lobbyists, 
lawyers,  advocates  and  people  from  the  political  world.  This  one  will  be  especially  helpful  lor  news- 


eople  on  assignment  desks 


Some  topics  under  consideration  for  2002  include: 

•  Adapting  to  an  Age  of  Terrorism 

•  The  Shifting  Political  [.andscape 

•  Don’t  Forget  Nuclear  War 

•  Who  Owns  Intellectual  Property? 


'  Creating  a  New  Military 
‘  Why  Does  Fverybody  (Fxcept  Maybe 
the  British)  Hate  Us? 

'  Where’s  the  Bottom:  The  Fconomy 


Like  all  NPF  programs,  this  one  is  on-the-record  with  plenty  of  time  for  discussion.  Fifteen  expenses-paid 
fellowships  are  available  to  qualified  ioumalists.  Fellowships  include  airfare,  hotel  and  most  meals.  IVavel 
stipend  limited  to  $600. 

There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  Fo  apply,  send  a  letter  making 
your  case  for  attending,  a  letter  of  support  from  your  supervisor,  a  brief  bio,  and  a  clip  (not  a  web  site 
reference)  or  VHS  or  audio  tape  (if  you’re  an  editor  send  a  sample  of  work  you’ve  edited).  Applications 
svill  not  be  returned.  Applications  must  be  received  by  5  p.m.,  Dec.  21,  2001.  Send  applications  to 
National  Press  Foundation,  Agendas  2002,  1211  Connecticut  Ave.  NW,  Suite  310,  Washington,  DC' 
20036.  E-mail  is  npf@nationalpress.org.  Fax  is  202-530-2855.  Call  for  information  at  202-721-9106. 
Check  out  our  web  site,  www.nationalpress.org.  for  more  information. 

Underwritten  by  the  National  Press  Foundation’s  Program  Fund 
The  National  Press  Foundation  is  a  non-profit  educational  foundation 


and  somehow  managed  to  run  down  the 
treacherous  hill,  hollering,  ‘I  need  help.’ 

His  pleas  didn’t  go  unnoticed.  Reaching 
the  bottom,  he  laid  the  lifeless  dog  down  ... 
and  was  instantly  surrounded  by  over  a 
T  dozen  firefighters, 

police  officers,  and 
f  ■  thankfully  at  least 
one  human  nurse.” 
Servus,  who  had 
previou.sly  twice 
saved  the  life  of 
Christensen  (a 
police  officer  from 
Missouri  who  drove 
to  New  York),  ended 
up  recovering. 

Dale  did  his 
Aalipi  reporting  from 

Chicago,  sometimes 
iHdv  calling  30  or  40 

vice  information  and  times  before  reach- 

ost-Sept.  1 1  pieces.  interview  sub¬ 

jects  on  their  cell  phones  at  Ground  Zero. 

Afterward,  he  received  numerous  let¬ 
ters  from  readers  wanting  to  know  how 
they  could  help  these  courageous  canines 
financially  and  in  other  ways.  “It  was  clear 
that  these  dogs  struck  a  chord,”  says  Dale, 
who,  like  fellow  TMS  writer  and  contest 
winner  Leonard  Pitts  Jr.,  has  some  mixed 
feelings  about  receiving  so  much  positive 
attention  from  covering  a  tragedy. 

His  weekly  feature  piece  (there’s  also  a 
weekly  Q-and-A  component  to  “My  Pet 
World”)  isn’t  just  about  disasters.  This 
year.  Dale  covered  topics  ranging  from 
rescuing  wayward  iguanas  to  new  vaccine 
protocols  for  cats. 

Dale’s  many  fans  include  Cat  Writers’ 
Association  (CWA)  President  Kim 
Thornton,  who  says:  “One  thing  I  like 
about  Steve’s  writing  is  his  enthusiasm 
for  his  topic.  He  never  lets  that  get  in  the 
way  of  good  journalism,  though.  When  I 
read  one  of  Steve’s  columns,  1  know  that 
it’s  been  thoroughly  researched.” 

The  columnist,  who  has  won  many 
awards  from  the  CWA  and  other  groups, 
runs  in  more  than  100  papers.  Dale  —  a 
free-lance  writer  for  the  Chicago  Tribune 
before  entering  syndication  —  also  talks 
about  pets  on  his  radio  shows,  during  TV 
appearances,  on  the  Internet,  in  magazine 
articles,  and  in  his  books. 

“The  more  I  write  about  companion 
animals,  the  happier  I  am,”  says  Dale, 
who,  not  surprisingly,  is  a  pet  owner 
himself.  Two  of  the  54  million  dogs 
and  one  of  the  66  million  cats  in  the 
United  States  belong  to  the  columnist, 
as  does  a  lizard.  11 
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TECHNOLOGY 


II.S.  PRINTING  MUSEUM 


But  Ernest  A.  Lindner’s  collection  will  have  a  permanent  home 


is  found  at  http://www.printmuseum.org. 

Operated  for  educational  purposes  — 
by  appointment  weekdays,  with  regular 
hours  on  Saturday  only  —  the  museum 
has  occupied  its 
current  quar¬ 
ters  at  315 
Torrance  Blvd. 
since  1999  after 
the  collection 
was  in  storage 
for  18  months. 

“We  are... 
exercising  an  op¬ 
tion  to  purchase 
the  building  we 
are  in,”  said 
Barbour,  adding 
that  a  three-year 
fund-raising 
campaign  will 
kick  off  in  Janu¬ 
ary.  Separately, 
contributions 
made  in  Lindner’s  memory  will  go  to  a 
museum  memorial  to  the  remarkable  man. 

The  building  will  give  the  museum 
22,000  square  feet  for  programs  and 
exhibition  space  for  a  collection 
comprising  thousands  of  smaller  items 


Lindner  (left) 
and  Barbour 

period  dress 

Times’  Potter 
press  from 
the  1880s. 


i  combat  missions  in  two  wars,  or  racing 
hot-air  balloons,  Lindner  acquired  a 
historically  significant  array  of  industry 
j  artifacts  in  the  course  of  his  travels, 
j  The  collection  ranges  from  centuries- 
I  old  objects  to  early  industrial-age 


BY  JIM  ROSENBERG 

VETERAN  Linotype  repairman,  aviator,  and 
world  traveler  Ernest  A.  Lindner  died  recently,  but 
his  lifelong  love  of  printing  equipment  is  preserved 
in  the  large  collection  he  gave  the  International 
Printing  Museum  in  Carson,  just  south  of  Los 
Angeles  between  Torrance  and  Long  Beach. 

Functioning  independently  of  Lindner  as  a  “nonprofit  organiza¬ 
tion  for  13  years  now,”  the  museum  preserves  what  is  essentially  its 
late  founder’s  collection  and  definitely  remains  open  to  individuals 
and  groups,  said  its  executive  director,  Mark  Barbour.  Its  Web  site 

is  found  at  http://www.printmuseum.org.  !  and  what  Barbour  said  are  “probably 
Operated  for  educational  purposes  —  I  about  200  main  pieces,”  such  as  presses 
by  appointment  weekdays,  with  regular  i  and  linecasting  machines, 
hours  on  Saturday  only  —  the  museum  When  not  repairing  and  selling  the 

latter  at  a  business 


owned  by  his  father  and 


uncle  (both  former 


Mergenthaler  Linotype 


Co.  employees),  flying 
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i  machines  to  20th-century  equipment,  j ! 

I  such  as  the  first  web  offset  press  —  i 

designed  60  years  ago  to  print  butter  1 1 

I  wrappers  for  a  San  Francisco  firm.  ! ! 

Perhaps  of  greatest  interest  to  news-  !  l 

papers  is  the  1875  Potter  press  —  shipped 
j  around  Cape  Horn  to  California  by  the 
early  1880s,  sent  back  East  in  recent  years  j 
j  on  a  loan  to  the  Smithsonian  Institution  j 
;  in  Washington,  and  just  returned  to  Los  i 
Angeles.  “Gen.  [Harrison  Gray]  Otis  used  | 

[  that  press  to  print  the  first  issue  of  the  Los  •  j 

j  Angeles  Times”  under  his  ownership,  said  1 1 
i  Barbour.  Powered  hydraulically  when  ! 

diverted  flow  from  the  Los  Angeles  River  1 1 
was  passed  over  a  waterwheel,  the  press  is  i  j 
now  back  on  display  at  the  L.A.  Times.  1 
The  river  disappeared  long  ago.  But  i 

i  before  it  did,  according  to  Barbour,  a  i  j 

misguided  fish  once  managed  to  shut  1 1 

down  production  of  the  paper  when  it  I ! 

became  lodged  in  a  pipe  that  diverted  the 
river’s  water  to  the  press  drive.  11 

ON  THE  SUPPLY  SIDE/ 
PEOPLE 
i  GMA,  Bethlehem,  Pa. 
i  Promoted  Hamed  Seyedi  from  mid-Atlan- 
I  tic  sales,  Charlotte,  N.C.,  to  sales  director, 

!  reporting  to  CEO  and  president  Randy 
:  Seidel.  All  regional 
I  sales  managers, 

integrated  systems  e  j 

engineering,  and  ap- 
plications  engineering 

report  to  Seyedi,  who  i 

for  10  years  was  pro- 
duction  supervisor 
The  Press-Enterprise, 

Riverside,  Calif.  HSITlBll  S6y6di 

Before  joining  GMA  sales  director  | 
in  1995  as  West  Coast  OMA 
sales  manager,  Seyedi  was  a  major  account 
executive  for  PC  Systems  Design,  Brea, 

Calif.  He  assumes  sales-side  responsibilities 
j  held  by  Executive  Vice  President  of  Sales  i 

I  and  Marketing  Dick  Connor,  who  retired. 

Sun  Chemical,  Fort  Lee,  N.J. 

Hired  Wes  Lucas  as  president.  After 
working  for  Chevron  Corp.,  Lucas  was  a 
McKinsey  &  Ck).  consultant  in  Sweden, 
helping  manufacturers  boost  profits, 
improve  opierations,  and  restructure  in  £m 
international  environment.  He  returned  to 
the  United  States  as  president  of  Allied- 
Signal  Corp.  before  moving  to  Nova  Chem¬ 
icals  Corp.  Most  recently,  Lucas  founded  a 
firm  that  provides  peer-to-peer  software  for 
private  networks  and  industry  exchanges. 

www.editorandpublisher.conn 


If  you  come  across  the  May  31,  1921,  issue 
of  the  Tulsa  Tribune,  grab  it!  The  Oklahoma 
Historical  Society  has  offered  a  cash  reward  for 
anyone  who  can  find  one.  It  contained  a  vivid 

- -  editorial  urging  punishment 

of  a  local  black  youth 

;  accused  of  molesting  a 

^  white  girl.  The  headline. 

Lynch  Negro  Tonight,” 
i  is  credited  with  sparking 

“Because  of  the  head- 
line,  large  white  groups 
began  to  gather  outside 

ThP 

the  jail,  while  dozens  of 

»  blacks  from  the  other  side 

Tim  Madigan,  a  Fort  Worth 
reporter  and  the  author 

itf  the  Tulsa  Race  mot 

'®2i  Burning”  (St.  Martin’s 

n^i  Madigan  Press),  which  explores  the 
Madigan  horrific  riot  that  killed  an 

&  book:  Headline  estimated  300  people, 
was  lynch  pin  mostly  black,  and  burned 

down  some  35  blocks  of  Tulsa. 

The  Tribune,  an  evening  paper  published 
by  racist  Richard  Lloyd  Jones,  printed  the 
editorial  in  only  one  early  edition,  Madigan 
told  E&P.  Several  editors  convinced  Jones  to 
remove  the  headline  from  later  editions,  fearing 
it  would  spark  violence,  but  it  was  too  late. 
Several  paperboys  were  sent  out  to  retrieve 
copies  and  returned  with  several  dozen,  but 
hundreds  of  the  remaining  copies  were  passed 
from  hand  to  hand. 

Finding  a  copy  today  has  become  almost 
impossible.  The  Tribune  folded  in  1992,  and 
library  microfiche  shows  a  version  with  the 
inflammatory  editorial  and  headline  ripped  out. 
“It  would  be  intriguing  to  actually  see  it,”  said 
Madigan.  “It  is  really  lost.”  —  Joe  Strupp 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


1  ne  ntggesT  doicnside  to  the  move  ^  is J  their  governor 
is  noriudl  —  not  a  phis  for  a  neicspa per  editor." 

-  WALKER  LUNDY,  EX-EDITOR  OF  “SAINT  PAUL  PIONEER  PRESS 
ON  TAKING  THE  SAME  JOB  AT  “THE  PHILADELPHIA  INQUIRER” 


Photo  of  the  zc  eek 


JEFF  KIRCHHOFF, 
LEE’S  SUMMIT 
(MO.)  JOURNAL 

Earning 

his 

barber’s 
stripes  this  day, 
Jim  McQuany 
snips  the  hair  of 
Daniel  Badby,  5, 
as  the  local 
Veterans  Day 
parade  passes 
his  window. 
Kirchhoff  snapped 
the  photo  outside 
looking  in.  We’re 
all  for  the  “Stars 
and  Stripes 
Forever,”  but  for 
Daniel’s  sake  we 
hope  he  didn’t 
end  up  with  a 
permanent  wave. 

—  Greg  Mitchell 


A  shot  and  a  chaser 

Cartoonist  Steve  Benson  is  back  in  hot  water. 
Editors  at  the  Greeley  (Colo.)  Daily  Tribune  and 
The  Spectrum  in  St.  George,  Utah,  apologized 
last  week  for  running  one  of  his  syndicated  anti- 
Afghan- war  cartoons. ...  Among  the  tributes  on 
its  200th  birthday,  the  New  York  Post  chose  to 
run  this  one  from  Andy  Rooney:  “If  you  like  a  bad 
newspaper,  the  Post  is  the  one  to  read.”  —  G.M. 
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Shoptalk 


J-schoolers  crib  from  the  same  cheat  sheet  on  ‘wrote’  learning 

BY  MICHAEL  J.  BUGEJA 

SOME  COLLEGE  OEEICIALS  HAVE  SEEN  “A  SHARP  INCREASE 

in  students  cutting  and  pasting  material  into  papers  from 
Web  sites  without  attribution,  or  purchasing  term  papers 
from  online  term-paper  mills,”  The  Chronicle  of  Higher 
Education  stated  July  6.  Checking  for  plagiarism  may 
soon  become  “a  routine  part  of  grading,”  the  Chronicle  noted. 

E^P  sounded  the  alarm  about  plagiarism  in  a  Jan.  8  editorial, 
“The  newby  plagiarism,”  that  chastised  journalism  schools  for 
sending  out  interns  and  graduates  who  pilfer  other  people’s  work. 


I  warned  of  that  trend  in  a  March  2000 
issue  of  E^P,  discussing  what  I  call  “the 
new  breed  of  plagiarist”  —  coniputer-sa\'V’y 
word  thieves  who  steal  brazenly  and,  when 
caught,  claim  ignorance. 

Because  of  search  engines,  catching  a 
plagiarist  has  never  been  easier.  If  you 
would  like  to  know 
how  professors  at  Ohio 
Universit>’  do  it,  check 
out  this  Web  page 
posted  by  our  Office 
of  Judiciaries:  http:// 
www.ohiou.edu/ 
judiciaries/ 
plagiarism.htin. 

In  today’s  electronic 
campus  en\ironment,  offices  of  judiciaries 
are  adjudicating  more  cases  of  plagiarism 
than  ever.  But  there  is  a  new  wrinkle.  In 
the  past,  proof  of  plagiarism  sealed  an 
offender’s  fate.  Suspension  —  and,  in 
severe  cases,  expulsion  —  was  the  norm. 
Now  the  newby  plagiarists  have  conceived 
innovative  ways  to  circumvent  such 
punishment,  and  their  excuses  can  be  as 
brazen  as  their  thefts. 

“I  didn’t  know  what  I  did  was  wrong,” 
a  student  might  claim.  Another  might 
contend,  “I  meant  to  cite  the  passage,  but 
forgot.”  Editors  may  scoff  at  such  alibis, 


but  they  are  more  clever  than  they  appear. 

A  student  who  honestly  did  not  intend  to 
plagiarize  may  still  be  held  legally  liable.  All 
one  has  to  do  is  prove  the  plagiarism.  But, 
from  an  ethical  perspective,  upon  which 
many  judiciary  outcomes  are  based, 
absence  of  intent  is  a  mitigating  factor. 

That’s  why  the 
terminology  of 
plagiarism  has 
become  increasingly 
important  in  academe. 
Many  hearing  officers 
and  professors  do  not 
know  the  concept  of 
“plausible  deniability,” 
for  example.  This 
empowers  plagiarists  who  can  argue  intent 
convincingly. 

Before  home  computers  and  the  Inter¬ 
net,  most  plagiarists  at  least  changed  the 
wording.  When  accused,  students  typically 
invoked  “coincidence”  to  explain  away 
similarities  between  source  and  target  doc¬ 
uments.  As  the  wording  was  similar  but  not 
exact,  coincidence  was  a  dubious  yet  plausi¬ 
ble  excuse  in  the  absence  of  hard  evidence. 

Since  most  plagiarism  cases  now  are 
Web-based,  where  source  documents 
are  readily  available  and  easily  copied, 
“coincidence”  no  longer  is  a  factor.  The 


chances  of  randomly  selecting  identical 
wording  —  even  for  one  paragraph  — 
are,  literally,  astronomical.  Thus,  the 
defense  of  plausible  deniability’  had  to 
change  as  professors  became  more  skilled 
in  using  search  engines  to  catch  plagiarists. 

The  new  breed  of  plagiarist  claims 
“ignorance”  —  an  argument  that  holds  up 
even  in  the  presence  of  hard  evidence. 

How  can  a  professor  refute  the  claims  — 
“I  didn’t  know  what  I  did  was  wrong”  or  “I 
meant  to  cite  the  passage,  but  forgot”? 

While  claims  of  ignorance  may  be  true, 
especially  if  they  involve  footnotes  or 
citations,  few  plagiarists  invoke  the 
“coincidence”  defense  anymore.  It  has  all 
but  vanished  from  judicial  proceedings. 

Ignorance  about  what  constitutes 
plagiarism  may  seem  plausible  in  a  tech¬ 
nological  age.  However,  such  a  defense 
pales  when  associated  with  the  concept  of 
“conscience,”  indicating  one’s  value  system. 
What  does  ignorance  say  about  a  journal¬ 
ism  student’s  values  when  he  or  she  claims 
not  to  know  that  word-theft  was  wrong? 

Further,  “ignorance”  is  closely  associated 
with  “negligence.”  That  concept  involves 
whether  one  should  have  known  that  one’s 
^lctions  were  wrong.  Negligence,  as  a  legal 
precept,  typically  invites  swift  and  severe 
consequences  —  especially  in  libel  cases. 

Plagiarists  may  be  prepared  to  argue 
ignorance.  But  they  usually  are  caught  off 
guard  when  their  accusers  embrace  this 
dubious  defense  and  connect  it  to  concerns 
as  serious  as  plagiarism:  faulty  values  and 
potential  liability. 

Moreover,  journalism  schools  can 
easily  banish  this  ignorance  by  requiring 
noncredit  remedial  course  work  in  media 
ethics,  emphasizing  such  values  as  truth, 
accountability,  and  social  responsibility  — 
values  that  define  our  profession. 

In  any  case,  before  journalism  students 
work  as  interns,  they  should  be  introduced 
to  the  risks  of  plagiarism  and  alibis  of 
ignorance.  Such  lectures  will  serve  as  a 
warning  to  potential  offenders  contem¬ 
plating  the  newby  plagiarism  excuse. 

That  alone  may  reduce  the  number  of 
plagiarism  cases  and  add  an  educational 
element  to  the  debate,  preventing  problems 
before  they  get  into  print.  11 

Bugeja  is  a  professoral  the  EW.  Scripps 
School  of  Journalism  of  Ohio  University. 


Before  home 
computers  and  the 
Internet,  most 
plagiarists  at  least 
changed  the  wording, 
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There  were  severed  good  ideas  that  I  eon  ta^back^  *  JOveradr  cl  great  amief&ti^^ 
The  inieructare  braxnstarmhtg  (was}  fite  best  *  » *  The  speakers  were  very  knowie^^^dd^ 
The  sessions  were  outstan^gr  one  atone  paM  for  the  conference* ,  *  1 

Very  heipfut , .  ,The  networking  was  excedtent  at  fMs  siam^  , 
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Wf  hen  terrorism  t(X)k  down 

the  World  Trade  Center  early 
on  a  Tuesday  in  September,  28  Knight 
Ridder  newsrcxms  had  extra  editions  on 
the  street  within  hours.  R>r  the  following 
week,  these  same  newsrooms  -  like  so 
many  of  their  counterparts  across  the 
country  —  worked  with  greatly  dimin¬ 
ished  advertising  support  yet  without 
regard  to  cost  to  produce  the  greatly 
expanded  A-sections  and  special  reports 
that  would  begin  to  track  this  vast, 
complex  and  elusive  story. 

In  doing  so,  our  newsrooms 
adhered  to  a  tradition  ingrained  in 
Knight  Ridder;  Cover  the  news,  what¬ 
ever  it  takes.  It  is  the  same  tradition 
that  led  The  Miami  Herald  last 
December  to 
undertake, 

with  USA  ^  J  I  I  1^ 
Today,  a  I 

vote  recount 

project  that  resulted  in  the  definitive 
media  inquiry  into  last  year’s  disputed 
Presidential  election.  This  tradition 
also  prompts  our  newspapers,  one  after 
another,  but  most  recently  and 
prominently  those  in  Miami,  Wichita 
and  Akron,  to  undertake  costly  legal 
battles  for  access  to  public  records  — 
battles  to  which  we  commit  significant 
resources  because  covering  the  news 
is  our  lifeblood. 

Indeed,  covering  the  news  with 
distinction  has  always  been  a  core  value 
for  our  company.  Because  of  this,  we 
staff  almost  all  of  our  newsrooms 
well  in  excess  of  industry  norms. 
Because  of  this,  we  make  public  service 
journalism  a  high-priority  goal  of  each 
of  our  newsrooms  every  year.  Because 
of  this,  we  recruit  aggressively  and 
screen  rigortxisly  to  find  the  best  writers 


Our  Journalism... 


and  editors.  Because  of  this,  we  take 
liberal  advantage  of  both  internal  and 
industry  training  programs  to  ensure 
that  our  journalists  have  the  best 
grounding  we  can  provide.  Because  of 
this,  we  insist  that  each  of  our 
papers,  regardless  of  size,  adhere  to 
the  same  high  standards.  All  of  it 
mandates  that  we  spend  more,  but 
we  get  a  lot  more. 

For  one  thing,  we  get  to  be 
very  proud  of  our  journalism.  Proud 
that  when  the  B-52s  and  the  cruise 
missiles  bore  down  on  Kabul,  we 
already  had  10  correspondents  spread 

About 


from  Karachi  to  Tajikistan  in  a  multi¬ 
person,  multi-paper  effort  dedicated  to 
the  task.  Proud  that  when  war  became 
a  reality,  Knight  Ridder  Digital’s  Real 
Cities  Network  was  so  well  coordinated 
with  our  newspapers  that  it  beat  every 
other  online  news  service  in  breaking 
the  news.  Proud  that  in  each  of  our  28 
markets,  every  day,  Knight  Ridder 
newspapers  bring  home  for  readers 
these  unprecedented  events  in  words 
and  images  uniquely  compelling  and 
unfailingly  comprehensive. 

Earlier  this  year,  many  of  our 
newspapers  were  recognized  for  their 
contributions,  aiTKXig  them:  one  Pulitzer 
winner,  four  Pulitzer  finalists,  three 
Sigma  Delta  Chi  Awards,  one  Headliner 
Award,  the  Robert  F.  Kennedy 
Journalism  Award,  the  Aldo  Beckman 
Award  and  the  Goldsmith  Prize  for 


Investigative  Reporting.  But  prizes  are 
not  the  important  |X)int.  The  point  is 
high  journalistic  .standards  in  all 
endeavors,  all  the  time  .  .  .  ongoing 
public  service  projects,  many  investiga¬ 
tions  and  much  hard-hitting  breaking 
news.  Great  newspapers  are  not  the 
occasional  home  run.  'They  are  strong 
pitching  and  hitting,  day  in  and  day 
out.  The  pressure  for  excellence  is  the 
primary  pressure  on  all  of  our  editors; 
they  impose  it  on  themselves. 

One  more  thing.  Along  with 
all  that  is  traditionally  regarded  as  the 
measure  of  excellence  in  a  newspaper, 
we  add  one  other  ingredient:  utility. 
How  useful  is  the  newspaper  to  the 
reader-'  How  easy  is  it  to  navigate?  To 
achieve  high 
marks  with 

^  both,  we  pres- 

I  I  I  •  •  •  ent  copy  as 
vividly  as  we 
know  how  -  with  all  the  breakouts, 
summaries,  informational  graphics, 
lists,  grids  and  calendars  that  that 
entails.  We  make  sure  that  subjects 
high  on  readers’  minds  -  local  news, 
personal  health,  finance,  technology, 
and  consumer  tips,  to  name  some  -  are 
high  among  our  priorities  as  well. 

Ben  Bradlee  once  defined  a 
good  newspaper  as  a  newspajxrr  people 
like  to  read.  We  see  it  just  the  same  way. 


r  /O 

Tony  Ridder 
Chairman  and  CEO 


Jerry  CT-ppos 
Vice  President/News 
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We're  lcx:al, 
coast  to  coast, 
in  newspofjers. 


>  Phtlodelphio  Inquirer 

>  Detroit  free  Press 

>  The  Miomi  Herald 

»  Son  Jose  Mercury  News 

>  The  Kortsos  City  Stor 

»  The  Choflotte  Observer 

>  Fort  Worth  Star-Telegrom 

>  Saint  Paul  Pior>eer  Press 

>  Contro  Costa  Newspoper* 
V  Phtlodelphio  Doily  News 

■  Akron  Beocon  journal 


>  texington  |Ky.)  Herold-leoder 

>  The  (Colurnbio,  S.C.)  Stote 
i  el  Nuevo  Herald  (Miami) 

>  The  Wi<;hifo  (Kan.)  £ogle 

>  The  Mocon  (Go.)  Telegraph 

>  Belleville  (Hi  j  News-Democrot 
>.The  (Wilkes-Barre,  Pa.)  Times  Leoder 

>  Duluth  (Minn.)  News  Tribune 

>  Columbus  (Go.)  Ledger-Enquirer 
vTalbhassee  (fb.)  Democrat 

>  The  (Myrtle  Beach,  S.C.)  Sun  News 


>  The  (Biloxi,  Miss.)  Sun  Herob 

>  The  (Fort  Wayne,  Ind.)  News-Sentinel 
)  Brodenton  (Flo.)  Herald 

»  The  (San  Luis  Obispo,  CoJiF)  Tribune 

>  The  Monterey  County  (Colil.)  Herald 

>  Grond  Forks  (N.D.)  Herald 

»  (Stote  College,  Po.)  Centre  Doily  Times 

>  Aberdeen  (S.D.)  American  News 

>  Warner  Robins  (Go.)  Doily  Sun 

>  The  Obthe  Doily  News 


...and  on  the 
Real  Cities  Network. 

REAL 

Cities 

WWW.  realcilies .  com 
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